Merit

Q1))
Response makes a basic reference to fact that despite exchange rate
Nuctuations sheep farmers have reduced options in the short term

and will continue to produce lamb, No values provided.

Q1 (b)ii)
Response would have gained “Merit™ had “grown offshore in
countries™ been supported by names of those countries,

Q1 (ei)

Response refers to climate but does not specify favourable
companents of climate. Combined with reference to oestrous
control, different mating and lambing periods there is sufficient
evidence that the candidate has a hasie understanding of

seasonality issues pertaining to lamb.

O3 (e i)
Response would have suited an carlier question. Reference to NZ
kiwifruit production on last two lines does not provide the required

level of explanation.

Q2 {a)(i) |
Response contains references to desired attributes, and form in
which it is sold, Does not state who wants large cuts but does state |
UK markets preference for chilled product. Likewise the comment
that “lambs demand has increased”™ in the past 3-4 vears is not

supported by official data.

Q2 (a){ii)

Response contains references to a specific trend regarding
sweetness and gold Kiwifruit but confines comments on demand to
the phrase “are very papular over there™ — not a substitute for a
qualitative or quantitative description of effect on demand.

Q2 (bNii)

Response provides some basic details regarding promotional
methods used to promote kiwifrait in different countries but
linkage to increased consumer demand is minimal.

Q2 (eXi)

Hesponse contains accurate prices for average grade lamb over last
three years. “Average market price”™ taken as that paid to farmers
not that paid by the consumer, an aspect of the question that could
be debated. Correctly states that demand has remained steady
because of quality issues in conjunction with price movement.

Q2 (e)ii)
Response does not fully address question apart from supplying
sOme prices.

03
Response adds to existing evidence on market forces but does not

provide in depth explanations nor display the eritical thinking
required to justify a named market foree.
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You are advised fo spend 70 minutes answering the questions in this booklet.

You are advised to spend:
30 minutes answering Question One
30 minutes answering Question Two
10 minutes answering Question Three.

INSTRUCTIONS

This assessment requires you to answer quastions related to TWO nationally significant primary
products that you have studied this vear.

Before you select your TWO nationally significant primary products, carefully read Questions One,
Two, and Three, and ensure that your selections will allow you to meet the requirements of ALL the
guestions.

ENTER YOUR SELECTIONS HERE

Nationally significant primary product (1); _Lawt

Mationally significant primary product (2); _Ciusi€ruit

For each selected primary product, explain in detail how the market forces listed below have affected
the supply and demand for the product:

For Questions One and Three: For Question Two:
Market forces affecting supply Market forces affecting demand
' exchange rate . consumer preference

. market manipulations . promotion

. seasonality, . price,

Use units and values, where appropriate, to help in your explanations.

Agricultwral and Horticultwral Science B0651, 2006



4

QUESTION ONE: Market forces affecting the supply of your products

(a) EXCHANGE RATE
The value of the New Zealand dollar can influence the supply of most primary products.

For each of your selected primary products:

EITHER

Explain, in detail, how the change in the value of the New Zealand dollar during 2006 is likely
to impact on the quantity that producers of your selected products would aim to produce
over the next 1-2 years

oR

—Explain, in detail, why the change in W@ﬂwﬂaﬂmu dollar during 2006 will
have little or no effect on the quan that producers of vour selected Eﬂﬂlﬂlﬁ.‘*"ﬂ_ﬂ‘m

if you mnsﬁerhsmmﬂwﬂas&
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(il  Primary product {(1); _Lowdb
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(i) Primary product (2): ____ Enafud.

Assosrs
e

Explanation:

Te avCha—ac coke  hog beo~ Qaclloblc oe. e ost |
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(b)

MARKET MANIPULATIONS n-::"
LY
Govemments, producer organfsalions, and large processing companies can manipulale the
quantity and/or timing of the supply of primary products from the producers.
For each of your selected primary products:
EITHER
Explain, in detail, how a specific market manipulation is able to change the quantity and/or
timing of the preduct’s supply
oR
Explain, in detail, why market manipulations have little or no effect on the quantity and/or
timing of the product's supply — if you consider this to be the case.
(i)  Primary product (1): LA
Explanation:
NZ oo hai  cpesifie mpnefns ‘& bhaste weet i Chope

£ @ood  podup  Moe Hon te  Rofic owand . -elanedse
Tt ac pabin o, by de Evope qomias 4o preked

e |l=conl Fﬂw: ey o h-ﬁ_ i | M

Doy wosbek DG, Nvd ede Scd oged ok 4y @yp

Aoty T U2 deesdh Plodmte e waaeh as Ala 00
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(i) Primary product (2): __ Buifinid oot

Explanation:
Mﬂaﬁﬁ'tlﬁd‘mﬂ- W Gy M%MM MLEQ_"‘:
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(c) SEASOMALITY |w
Seasonality of production is an important market force affecting the supply of many plant and
animal products.

For each of your selecled primary products:
EITHER
Explain, in detail, how seasonality of production influences the supply of the product o
‘markets throughout the year
—oR o

Explain, in detail, why seasonality of producticn has little or no effect on the supply of the
product to markets throughout the year — if you consider this to be the case.

(i) Primary product (1} Lowdb

Explanation:

Hural and Horicufural Science 20851, 2006




(i) Primary product (2); Kiwifvi s

Explanation:
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(a)

CONSUMER PREFEREMNCE

The prefarences shown by consumers for primary products can change over time, and as a
resull the demand for the product may change.

For each of your selected primary products:
EITHER

Explain, in detail, any trend in consumer preference over the past 3—4 years, and how this
has affected the demand for your product.

CR

Explain, in detail, why consumer preference has had little or no effect on the demand for
your product - if you consider this to be the case.

(i)

10

Primary product (1): -k

Explanation:

T contwwos  pofor to howe  lowse b cuhs  of  lowad  wilkh

r hoial, (= iy 4
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QUESTION TWO: Market forces affecting the demand for your products ;m.
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(i) Primary product (2): B wefinind dosier
Explanation:
1 i) v (= H
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{b)
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PROMOTION

Different forms of promotion are used by producer organisations, processors, and producers
to increase consumer damand for primary producis.

For each of your selected primary products:

EITHER

Explain, in detail, how the product is promoted in order to increase consumer demand for it.
oRr

Explain, in detail, why promotion of your selected product is not attempted — if you consider
this to be the case.

{iy Primary product {1): Lom b

Explanation:

e Mev loeled  andd  OvOecpge Lawb S prowcted by
Wltng  Rebhlotes  Such of Soeph  Qiwge  ond o Ewer = §wir
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(i)
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Primary product (2): _ el

Explanation:
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{c) PRICE
Price is the dominant market force influencing consumer demand for most primary products.

For each of your selected primary products:
EITHER

Explain, in detail, how average market prices over the last three years have affected the
demand for your product

OR

Explain, in detail, why the average market price has had little or no effect on the demand
for your product - if you consider this to be the case.

(i)  Primary produet (1) _tawnd,

Explanation:

Te plce for  lons harve slgndy fuculodey of bre  laf
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Advanse in 1003 b b bl dof wlyl w T004[of I
aogin dp §12 iy wva Ao ' deccoced  aycadl 4o
g 57 wloog o ceoson duade Mo hipl w7 doll
wganst det oo beck,
B agn Hoagh M_.mm_ma_ﬂud_ée_ﬂﬁm&i

i e I"-'r‘yb Mﬂf v N2 el  plaresl botutee of
/ z

/
/

Agriculiural and Homicultural Schence D851, 2006

$




15

(i) Primary product (2): __Kiwibatt s
Explanation:
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QUESTION THREE: A key market force affecting supply

Read the question below, and then select ONE of the primary products you used to answer
Questions One and Two.

Selectad primary pmduf;t:_hﬂb Tt E’bdg\ﬁ km?}f LﬂwL

Consider the marke! forces affecting the supply of your selected primary product:

e

» market manipulation
seasonality.

that you consider to be the key market forca affecting the supply of the product.
Justify the selection of this market force by explaining why it has a greater influence on the
supply of the product than the other market forces.

OR

You may consider that there is no key market force affecting the supply of the product.
Justify your opinion by explaining why TWO or more of the market forces listed above are of
similar importance.

Salected key market force(s). _StaSona iy

Justification:
w s mopheg bQ guores sod by oloy coupdvis bt
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