Annotated Scripts, Level 3, 90651
Achievement

Q1 (a}i)

Response provides a basic explanation of how an increasing
exchange rate impacts on supply in the short term. Values required
for “Merit™

Q1 (b))

Response does not relate to a market manipalation - a specific
action taken to regulate supply. Instead reference is made to a
quality requirement and prefised by the words “may only™.

Q1 ()i

Hesponse demonstrates breadth in that reference is made 1o ability
to harvest at ant time and ability to be stored negates seasonal
inMuences on supply.

Q1 (e)ii)

Response focuses on seasons, pasture growth and cattle growth and
development but inaccuracies regarding numbers killed
throughout the year limit response to *Achieved™,

Q2 (a)(i) |
Response provides breadth covering several aspects that impact on
consumer preference for wool and competing products.

Preferences are explained in qualitative terms.

QI (a)ii)

Response is a general account of consumer preferences for meat
products. Does not compare beef with other competing meat
products.

Q2 (b)ii)

Response is comprehensive in detailing promaotion, prominent
sportswoman, and key messages regarding health and impact on
demand.

Q2 (e)i)
Response contains significant inaccuracies on price and reasons for
the price. No values provided despite the fact that wool price is

expressed in dollar terms..

Q3
Response provides some additional lower level explanation of how

market forces affect supply. Stating that the exchange rate can be
changed to suit the farmer is a significant error of fact that negates
a higher grade.
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You are advised to spend 70 minutes answering tha questions in this booklet.

You are advised to spend:
30 minutes answering Question One

30 minutes answering Question Two ﬁ
10 minutes answering Question Three.

INSTRUCTIONS

This assessment requires you to answer questions related to TWO nationally significant primary
products that yvou have studied this year.

Before you select your TWO nationally significant primary products, carefully read Questions One,
Two, and Three, and ensure that your selections will allow you to meet the requirements of ALL the

questions.

ENTER YOUR SELECTIONS HERE
|

Nationally significant primary product (1): 4ol

Mationally significant primary product (2): gﬁ-ﬁ‘l’r

For each selected primary product, explain in detail how the market forces listed below have affected
the supply and demand for the product:

For Questions One and Three: For Question Twa:
Markeat forces affecting supply Market forcas affecting demand
. exchange rate . consumer preference
. market manipulations ¥ promotion

seasonality. ’ price.

Use units and values, where appropriate, to help in your explanations.

Agricultural and Horticultural Science $0651, 2008
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QUESTION ONE: Market forces affecting the supply of your products

(@)

EXCHANGE RATE

The value of the New Zealand doflar can influence LHTEJJTE.DI}f_ﬂ.anf primary progucts.
_.—"'-'_-

For each of your selected primary products:

s 5.-_;-‘5 .31 e o
EITHER % as  evordh fess,
Explain, in detail, how the change in the value of the New Eaaland dollar during 2006 is likely

o %ﬂmat producers of your selected products would aim to produce
over the next 1-2 years

oRrR

Explain, in detail, why the change in the value of the New Zealand dollar during 2006 will
have little or no effect on the quantity that producers of your selacted products would aim
to produce over the next 1-2 years - if you consider this to be the case.

(iy Primary product (1): _ _.él.-'rﬁﬁ' "(

Explanation:
As Fthe A7 dolar gzdé.s b -ﬁufi"" .
orth Jess. ool X )] e
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be affected by the dollar, because
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refurn  fo  the ?@h"w’. shearvmng st/

bhas to be dowe, fomr the. bedth of
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(i) Primary product (2): D el

Explanation:

The N7 dotlar won'? have a large affect

o the Guantihy of bﬁaf_mciuccd
_because THe farruns  with young

jﬁ‘g{ﬂ AL7E Jﬂj} fo ;;ﬂt’??"'ff?uc: M
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) I
He dollawy s i
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MARKET MANIPULATIONS
e — i

Governments, producer organisations, and large processing companies can manipulate the
quantity and/or timing of the supply of primary products from the producers.

For each of your selected primary products:
EITHER

Explain, in detail, how a specific market manipulation is able to change the quantity and/or
timing of the product's supply

OR

Explain, in detail, why market manipulations have little or no effect on the quantity and/or
timing of the product’s supply — if you consider this to be the case.

()

Primary product (1): Mm:rf"

Explanation:

Mﬁ%_ammﬂmr’n#&
_Colowur' “of the ool Thiy rmay
Mﬂg{_ma_wg%

}?Q‘ﬁ 3 AL L loen ‘}’("? Lﬁ-:.u"'r_dg =
EE -/ {0 2 "J: P T ﬁé!E oo :f{‘j
?;'J’g' .-L:.Jgr'.s.v"r- A .-"'rDW Lﬂaﬂaﬁ%

of the
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Primary product (2): ﬁﬂﬁf

Explanation:

ﬂlﬂ_@aﬁa%f&ﬂy be offected J.f_:::?
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SEASONALITY

Seasonalily of production is an important market force affecting the supply of many piant and
animal products.

For each of your selected primary products:

EITHER
Explain, in detail, how seasonality of production influences the supply of the product to
markets throughout the year

OR

Explain, in datail, why seasonality of production has little or no effect on the supply of the
product to markets throughout the year - if you consider this to be the case.

) Primary product (1): oo/

Explanation:

hbnle s il e edliod Brns

Mﬂ%w b
¥ o Hhe

,-".ffg G erom- e shab e wrndluct oo
ran b stored wints]  rf s needed,
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(i} Primary product (2): feed

Explanation:

: { beef

Zo be sold fo the ruat

are o theur peak conditiorn. bl th
enough pmuscle ¢ eriough fat The bes#
tirte Fo 2 sell beef cable ;5 @00

Atirsng Spriang a0 Swrarngesr, Ales
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QUESTION TWOQ: Market forces affecting the demand for your products
CONSUMER PREFERENCE
The preferences shown by consumers for primary products can change over time, anda_s-;\\
result the demand for the product may change. )

ﬁplarn. in detail, any trend in consumer preference over the past 3-4 years, and hﬂ@

For each of your selected primary products:
EITHER

has affected the demand for your product,

—

OR

Explain, in detail, why consumer praference has had little or no effect on the demand for
your product — if you consider this to be the case.

() Primary product (1): ___&loo/

Explanation:

B Aot of jr:?:"'ﬂlﬂﬁﬂ éHI'HLHg_MM@_
homies, amcl  decioll? whithur  fo wuse woodin |
e T T,
o Lise ﬁﬂm‘MLa'f_&mLﬂLféJ_ﬂﬂﬂﬂfﬂcLﬂﬂﬂzL@
be comas o ey, 5§ )

ﬁQ..Sﬁ caré  ature. 'ﬁw dﬂiﬂaﬂd for oo/

Cavpet g A :

sy oy
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{iiy Primary product {2): gﬁ@"“

Explanation:

Trends for _beef. have affectd M dimand
X L), ) i
taking, bl of the morld, pcople find 1%
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Different forms of promotion are used by producer organisations, processors, and producers
to increase consumer demand for primary products.

PROMOTION
i _'——'——-—-.__,H‘_q il

For each of your selected primary products:

EITHER

Explain, in detail, how the product is promoted in order to increase consumer demand for it.
OR

Explain, in detail, why promotion of your selected product is not attempted - if you consider
this to be the case.

i) Primary product (1) oo/ i

Explanation:

. : ! throuah
lcebreaker’ has recerved flofs of
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(i) Primary product (2 __[3¢ef-

Explanation:
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(c) @Q

Price ﬁ/‘!ra dominant market force influencing consumer demand for most primary products. ‘j

‘P&t each of your selecled primary products:
EITHER

Explain, in detail, how average market prices over the last three years have affected the
demand for your product

OR

Explain, in detail, why the average market price has had little or no effect on the demand
for your product - if you consider this to be the case.

(1) Primary product (1) Mﬂﬂ .I"I

Explanation:
Td T i’ L S Prar kY 42 L LS Vi
T A

Deranc _has ldtle  affect on ool becawse, rd el | °
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() Primary product (2):__ee £

Explanation:
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QUESTION THREE: A key market force affecting supply

Read the question below, and then select ONE of the primary products you used o answer
Cuestions One and Two.

Selected primary product: ﬁfg—gﬂ

Consider the market forces affecting the supply of your selected primary product:
axchange rate
market manipulation
saasonality.

EITHER

Select OME that you consider to be the key market force affecting the supply of the product.
Justify the selection of this market force by explaining why it has a greater influence on the
supply of the product than the other market forces.

oOR

Y¥ou may consider that there is no key market forca affecting the supply of the product.
Justify your opinion by explaining why TWO or more of the market forces listed above are of

similar importance.

Selected key market force(s): _i‘mmﬂ%_.{_ﬁz.céﬁ@&_ﬁa e,

Justification:

QOut of Sxchange Kate, [larket Manijpuiatio
_awol _seasomality . rone of thers are

ﬁ?ﬂahwjﬁ tho
—Styoply of uromd.

/e, ry OQpirion, 7

the éﬁrrﬁ'ﬁﬁﬂgprﬁafﬂ are mf‘

S lay ;mﬂarﬁamffe’, bimﬂﬂ_
@fr::nf iy r:." I Pﬁ.’ﬂ}'ﬂi«s}?ﬂ?é}j{’

Croduct -
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3 e fhae ﬁjrﬁw fo

@ﬂd /7S LA ,v:,?
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