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SECONDARY SCHOOLS ANNUAL EXAMINATIONS 2000
Educational Assessment Unit - Education Division

FORM 4 STUDJI SO~JALI }IN : SIEG}A U NOFS

A. M’hemmx dubju li l-ambjent huwa l-I\jed fattur importanti li jaffettwa l-]ajja tal-bniedem.  Fuqu
tiddependi ]ajjitna u nag]mlu \ball jekk ma n]arsuhx.  Matul ]ajjitna ni[u influwenzati minn tipi
ta’ ambjent differenti.

G]aqqad flimkien billi tpo[[i numru fil-kaxxa:

1. ambjent edukattiv dak ta’ l-ir]ula u kumpanija

2. ambjent naturali so`jalizzazzjoni primarja

3. ambjent so`jali dak fl-ibliet

4. ambjent familjari isa]]a]na fil-fidi u valuri

5. ambjent ekonomiku skond il-po\izzjoni [eografika tal-pajji\

6. ambjent ta’ ]bieb 1 jg]allimna informazzjoni u ]iliet

7. ambjent reli[ju\ interazzjoni bejn il-bniedem fis-so`jeta’

8. ambjent rurali bih napprezzaw l-Istorja u l-Arti

9. ambjent fi\iku [ej min-natura u mhux mittiefes mill-bniedem

10. ambjent kulturali jo]loq il-[id permezz tax-xog]ol

11. ambjent [eografiku jinfluwenzawni fit-tajjeb u fil-]a\in

( 1x10 = 10 marki )
B. Aqra dawn li [ejjin u ag]ti tifsira tal-kelma b’sinjal ta]tha;

1. F’]ajjitna rridu nkunu kapa`i nibnu relazzjoni ma’ dawk il-persuni li ng]ixu mag]hom.

_______________________________________________________________________________
2. L-industrijalizzazzjoni  [abet mag]ha ]afna xog]ol.

_______________________________________________________________________________
3. It-tni[[is i[ib il-mard.

_______________________________________________________________________________
4. Bl-istudju tad-demografija ni[bru informazzjoni u statistika dwar il-popolazzjoni.

_______________________________________________________________________________
5. Il-[bir ta’ l-iskart domestiku jsir kuljum mid-djar tag]na.

_______________________________________________________________________________
6. L-edukazzjoni tg]allimna li g]alkemm ma naqblux f’kollox g]andu jkollna spirtu ta’ tolleranza.

_______________________________________________________________________________
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7. Fejn hemm il-parte`ipazzjoni tal-]addiema jkun hemm i\jed ftehim bejnhom u bejn min

i]addimhom.

_______________________________________________________________________________
8. Fil-fabbriki jsir ]afna xog]ol tal-manifattura.

_______________________________________________________________________________
9. Il-pjan ta’ struttura  ifassal l-i\vilupp li jista’ jsir fil-pajji\.

_______________________________________________________________________________
10. Ir-ri\orsi umani huma ta’ [id kbir g]all-pajji\.

_______________________________________________________________________________
( 1½ x 10 = 15-il marka )

~. 15 ta’ Marzu .............{urnata tad-Drittijiet tal-Konsumatur.

Is-Suq }ieles ji[ifieri l-opportunita’ li kollox jinbieg] u jinxtara minn kul]add, [ab mieg]u il-b\onn li l-
konsumatur, ji[ifieri kull min jixtri, jkun jaf id-drittijiet tieg]u.  Fost dawn id-drittijiet insibu d-dritt li
nag]\el, id-dritt g]all-informazzjoni, u d-dritt g]all-prodott tajjeb bi prezz [ust.  Insibu wkoll id-dritt li
ninqeda fil-b\onnijiet tieg]i u d-dritt li nie]u dak li ]allast g]alih.  Fuq kollox g]andi d-dritt g]all-
ir`evuta li permezz tag]ha jkolli prova li jien ]allast g]all-prodott jew servizzi.

1. X’inhu s-Suq }ieles?

_______________________________________________________________________________
2. Min hu konsumatur?

_______________________________________________________________________________
3. X’ji[ifieri dritt g]all-prodott tajjeb bi prezz [ust?

_______________________________________________________________________________
4. X’ji[ifieri dritt li nkun infurmat?

_______________________________________________________________________________
5. G]aliex kull prodott ikollu tikketta mwa]]la?

_______________________________________________________________________________
6. Xi tfisser id-data li jkun hemm fuq il-prodott?

_______________________________________________________________________________
7. X’inhi r`evuta?

_______________________________________________________________________________
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8. X’inhu `ertifikat ta' garanzija u g]aliex g]andi nistaqsi g]alih?

_______________________________________________________________________________
9. Ta]seb li g]ax prodott ikun g]ali, jew ippakkjat sabi], ikun a]jar minn ie]or?

_______________________________________________________________________________
10. G]alfejn isiru r-reklami u g]aliex g]andna noqog]du attenti g]alihom?

_______________________________________________________________________________
( 1½ x 10 = 15-il marka )

D.
Xi kultant naraw stampa li tg]allimna
]afna affarijiet.  Ag]ti |EW{  ra[unijiet
g]aliex fid-dinja tal-lum g]andek b\onn:

1. tkun taf tikteb u taqra _________________________ _________________________
2. ta]rab mix-xemx, l-i\jed fis-sajf __________________ _________________________
3. tkun taf t]ares sa]]tek _________________________ _________________________
4. tib\a’ g]all-ambjent _________________________ _________________________
5. tg]in lil ]addie]or fil-b\onn  _____________________ _________________________
6. tkun taf tu\a l-kompjuter   _______________________ _________________________
7. tkun taf x’qed ji[ri madwarna  ____________________ _________________________
8. toqg]od attent/a g]ar-reklami ___________________ _________________________
9. tkun taf t]ares sa]]tek fuq il-post tax-xog]ol

_________________________ _________________________
10. tkun taf kif tmur g]al interview tax-xog]ol.

_________________________ _________________________
( ½ x 20 = 10 marki )



E. }ares lejn il-mappa u wie[eb;

1. F’liema parti ta’ Malta l-i\jed li joqog]du nies?
_______________________________________

2. Semmi \ew[ bliet kbar f’Malta.
(a)  ___________________________ (b

3. F’liema parti ta’ Malta l-inqas li joqog]du nies?
_______________________________________

4. Semmi \ew[ ir]ula \g]ar f’Malta.
(a)  ___________________________ (b

5. G]aliex ta]seb li l-art u l-bini f’pajji\na jiswa ]a
_______________________________________

6. Semmi \ew[ postijiet fejn toqg]od int, u li fihom
_______________________________________

7. X’ji[ifieri meta ng]idu irridu n\ommu bilan` bej
_______________________________________

8. G]aliex twaqqfet l-Awtorita’ ta’ l-Ippjanar?
_______________________________________
Nies kull kilometru kwadru
4

________________________________________

) _______________________________

________________________________________

) _______________________________
fna flus?
________________________________________
 tela’ ]afna bini [did.
________________________________________
n l-ambjent naturali u dak mibni?
________________________________________

________________________________________
( 1 x 10 = 10 marki )

9000 u fuqhom
6000 sa <9000

2500 sa <6000
1000 sa <2500
600 sa <1000
inqas minn 500
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F. Aqra dawn l-istqarrijiet li [ejjin, g]al kull stqarrija g]id jekk hix po\ittiva ( tajba ) jew negattiva
( ]a\ina ) g]alina u g]as-so`jeta’ li ng]ixu fiha, u g]aliex.

1. Nag]mel li rrid u ni[i naqa’ u nqum minn ]addie]or.
Po\ittiva: ____________ Negattiva: ____________ G]ax: _____________________________

2. L-a]jar xog]ol hu dak li bih l-I\jed li naqla’ flus.
Po\ittiva: ____________ Negattiva: ____________ G]ax: _____________________________

3. L-ambjent barra mid-djar jie]u ]siebu ]addie]or.
Po\ittiva: ____________ Negattiva: ____________ G]ax: _____________________________

4. Il-benefi``ji so`jali j]allas g]alihom il-gvern.
Po\ittiva: ____________ Negattiva: ____________ G]ax: _____________________________

5. Il-liberta’ tfisser li kul]add jag]mel li jrid.
Po\ittiva: ____________ Negattiva: ____________ G]ax: _____________________________

( 2 x 5 = 10 marki )

G. Kull azzjoni li nwettqu, kemm jekk tajba kif ukoll ]a\ina, t]alli l-effett tag]ha fuqna u fuq l-
o]rajn.  X’effett g]andhom dawn fuq is-so`jeta’.

1. So`jalizzazzjoni:- _________________________________________________________________

_______________________________________________________________________________

2. Il-valuri:- _______________________________________________________________________

_______________________________________________________________________________

3. Il-kultura Maltija:- ________________________________________________________________

_______________________________________________________________________________

4. It-trejd Unjons:- __________________________________________________________________

_______________________________________________________________________________

5. It-Turi\mu:- _____________________________________________________________________

_______________________________________________________________________________
( 2 x 5 = 10 )
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H. Ag]\el WIE}ED u ikteb kemm taf.  Fil-brackets g]andek xi punti biex jg]inuk, jekk triq tu\ahom.

1. Il-bniedem u l-ambjent jiddependu fuq xulxin.
( bilan` - kumplessita’ - interdipendeneza - dg]ufija - tni[[is - ri`ikla[[ - flora - fauna )

2. Il-popolazzjoni ta’ Malta la]qet 380,000 u tad-dinja la]qet 6,000 miljun.
( spluzzjoni ta’ popolazzjoni - rata ta’ twelid - rata ta’ mwiet - medi`ina - djar - densita tal-
popolazzjoni - pjan ta’ struttura - Awtorita’ ta’ l-Ippjanar )

3. Is-Suq }ieles jg]inna biex nixtru dak li rridu u jog][obna, imma rridu noqog]du attenti.
( prezz - domanda - offerta - `iklu ta’ produzzjoni u konsum - ]addiema - min i]addem - ftehim
kollettiv - settur primarju, sekondarju u terzjarju - sigurta’ fuq il-post tax-xog]ol )

4. X’inhu x-xog]ol tal-parlament?
( demokrazija - Speaker - seduti - vot- dibattitu - l-ewwel, it-tieni u t-tielet qari - firma tal-
President - li[i )

5. Is-sehem tieg]ek f’xi pro[ett jew attivita’ ta’ l-iskola.
( 20 marka )


