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Question 1 — Arguments in Action	

(a)	 Give one example of a statement.

(b)	 Describe one difference between statements and arguments.

(c)	 Read the following argument.

Descartes was a Rationalist.  Rationalists believe that we get 
knowledge through our reason.  Descartes believed that we get 
knowledge through our reason.

The above argument has two premises and a conclusion.

	 (i)	 What are the premises?

1

2
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	Question 1 (c)	 (continued)

	 (ii)	 What is the conclusion?

	(iii)	 Explain whether this argument is valid or not.
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Question 2— Knowledge and Doubt

(a)	� Rationalists believe that we gain knowledge through our reason.

Give two examples that describe what Rationalists believe.

(b)	 Describe two of the arguments Descartes uses in his Method of Doubt.

2

4



*SQ34N50105*

MARKS DO NOT 
WRITE IN 

THIS 
MARGIN

Page five

	Question 2 	(continued)

(c)	 Evaluate two of the arguments Descartes uses in his Method of Doubt by 
explaining either one strength or one weakness of each argument. 6
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	Question 2 	(continued)

(d)	 Describe what is meant by Empiricism. 2
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	Question 2 	(continued)

(e)	 Explain two criticisms of Empiricism.
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Question 3 — Moral Philosophy

(a)	 State three main features of Utilitarianism.

(b)	 Describe the difference between Act and Rule Utilitarianism.

3
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	Question 3 	(continued)

(c)	 Read the scenario below.

Your friend shows you how to download music illegally from the 
Internet.  You are not sure whether or not you should do it.

Explain a possible Rule Utilitarian response to this scenario. 3
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	Question 3 	(continued)

(d)	 Read the scenario below.

You have no credit on your mobile phone but you want to make a 
telephone call.  A teacher’s mobile phone is lying on his desk.  You 
take it without his permission so that you can make your call.

Choose a moral theory other than Utilitarianism.

	 (i)	 Describe the moral theory you have chosen. 4



*SQ34N50111*

MARKS DO NOT 
WRITE IN 

THIS 
MARGIN

Page eleven

	Question 3 	(d)	 (continued)

	 (ii)	 Explain how this moral theory would respond to this action.

Total marks

6

20
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Part One: General Marking Principles for National 5 Philosophy 
 
This information is provided to help you understand the general principles you must apply 
when marking candidate responses to questions in this Paper.  These principles must be 
read in conjunction with the specific Marking Instructions for each question.  The marking 
schemes are written to assist in determining the “minimal acceptable answer” rather 
than listing every possible correct and incorrect answer. 

(a) Marks for each candidate response must always be assigned in line with these 
general marking principles and the specific Marking Instructions for the relevant 
question. 

(b) 
 

(c) 
 
 
 
 
 

(d) 
 
 
 
 
 

(e) 
 
 
 
 
 

(f) 
 
 
 
 

(g) 
 
 
 
 

(h) 
 

Marking should always be positive, ie marks should be awarded for what is correct 
and not deducted for errors or omissions. 

We use the term “or any other acceptable answer” to allow for the possible 
variation in candidate responses.  Credit should be given according to the accuracy 
and relevance of learner’s answers.  The skill of using appropriate  philosophical 
terminology is reflected in exemplar responses, however at this level candidates 
may be awarded marks where the answer is accurate but expressed in their own 
words. 

A glossary of terminology is provided in the Course and Unit Support Notes to show 
teachers and lecturers how these terms are used in SQA documentation.  Different 
text books may use terms in different ways and should candidates use a definition 
or explanation or use language that is different from that given in the glossary, 
their response will be positively marked provided that the information given is 
correct. 

Questions that ask the candidate to ‘name’, ‘give’, ‘state’ or ask ‘what is’ or ‘what 
are’ are straightforward questions requiring candidates to recall key points of 
knowledge or to give examples.  Marks available for these questions reflect the 
number of points the candidate needs to make.  For example, if one mark is 
available, the candidate needs to give one correct point.  If three marks are 
available the candidate needs to make three correct key points in their response. 

Questions that ask the candidate to ‘describe’ require the candidate to make a 
point and then develop this point by giving further information about this.  For 
example, if two marks are available, the candidate should get a mark for making 
the main point and a further mark for developing the point by giving additional or 
related information. 

Questions that ask the candidate to ‘explain’ or ‘use’ require the candidate to give 
reasons or show connections.  This may include giving reasons why an argument is 
valid.  For example, if three marks are available for an ‘explain’ question, the 
candidate should get one mark for making a key point of explanation and a further 
mark for each additional correct key point of explanation. 

Questions that ask the candidate to ‘evaluate’ or ‘apply’ require the candidate to 
use their knowledge and understanding of a theory or argument to examine its 
validity or its usefulness in a given situation.  For example, if a scenario is provided, 
candidates will be required to apply their knowledge and understanding of a theory 
or argument to a given situation.  Evaluation can occur when asked to give 
information about strengths and weaknesses of a theory.
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(i) For credit to be given, points must relate to the questions asked.  Within a 
structured question of, for example, two or three parts, a candidate may give more 
information in the first part than is required and inadvertently give the answer to the 
second part.  In this case, although the candidate has given the answer for part b) in 
part a), marks should be awarded if the answer is relevant and correct. 

(j) There are three questions in this paper.  Each question is structured to assess the 
candidate’s breadth of philosophical knowledge and understanding and their skill in 
using this.  Within the structure of each question, short stimulus pieces or scenarios 
are used requiring the candidate to use their skills knowledge and understanding in 
unfamiliar contexts.  In some questions, the candidate can respond by drawing on 
learning where personalisation and choice has been exercised.  If the marker is not 
familiar with the theory chosen, guidance should be sought. 
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1)
  
Se

ns
es

 a
re

 b
y 

th
ei

r 
na

tu
re

 s
ub

je
ct

 t
o 

ch
an

ge
 a

nd
 m

ay
 s

ee
m

 t
o 

ca
us

e 
us

 t
o 

in
te

rp
re

t 
th

in
gs

 
di

ff
er

en
tl

y 
ev

er
y 

ti
m

e 
w

e 
us

e 
th

em
. 

(1
)

2 
c  

 
Q

ue
st

io
ns

 t
ha

t 
as

k 
th

e 
ca

nd
id

at
e 

to
 

‘e
va

lu
at

e’
 r

eq
ui

re
 t

he
 c

an
di

da
te

 t
o 

us
e 

th
ei

r 
kn

ow
le

dg
e 

an
d 

un
de

rs
ta

nd
in

g 
of

 a
 

th
eo

ry
 t

o 
ex

am
in

e 
it

s 
va

li
di

ty
. 

 F
or

 t
hi

s 
qu

es
ti

on
 t

he
 c

an
di

da
te

m
us

t 
ev

al
ua

te
 

ar
gu

m
en

ts
 b

y 
ex

pl
ai

ni
ng

 s
tr

en
gt

hs
 

an
d/

or
 w

ea
kn

es
se

s 
of

 t
he

 a
rg

um
en

t.
 

 

6
C
an

di
da

te
s 

m
ay

 u
se

 t
he

 s
am

e 
tw

o 
ar

gu
m

en
ts

 d
es

cr
ib

ed
 a

bo
ve

 o
r 

th
ey

 m
ay

 u
se

 
a 

di
ff

er
en

t 
co

m
bi

na
ti

on
. 

C
an

di
da

te
s 

sh
ou

ld
 b

e 
aw

ar
de

d:
 

• 
1 

m
ar

k 
fo

r 
st

at
in

g 
w

ha
t 

th
e 

st
re

ng
th

 o
r 

w
ea

kn
es

s 
is

  

• 
1 

m
ar

k 
ex

pl
ai

ni
ng

 w
hy

 i
t 

is
 a

 s
tr

en
gt

h 
or

 a
 w

ea
kn

es
s 

Fo
r 

si
x 

m
ar

ks
 c

an
di

da
te

s 
m

us
t 

ex
pl

ai
n 

ei
th

er
 a

 s
tr

en
gt

h 
or

 a
 w

ea
kn

es
s 

fo
r 

ea
ch

 
ar

gu
m

en
t.

  
A
 c

an
di

da
te

 m
ay

 e
xp

la
in

 t
w

o 
st

re
ng

th
s 

or
 t

w
o 

w
ea

kn
es

se
s 

or
 a

 
st

re
ng

th
 a

nd
 a

 w
ea

kn
es

s.
 

• 
O

ve
ra

ll
, 

D
es

ca
rt

es
 d

oe
sn

’t
 d

ou
bt

 l
og

ic
, 

m
em

or
y,

 l
an

gu
ag

e.
  

T
hi

s 
po

in
t 

is
 a

 
ge

ne
ra

l 
ov

er
al

l 
co

m
m

en
t 

on
 D

es
ca

rt
es

’ 
ov

er
al

l 
st

ra
te

gy
 a

nd
 i
s 

a 
w

ea
kn

es
s.

  
A
 c

an
di

da
te

 w
ho

 m
ak

es
 t

hi
s 

po
in

t 
sh

ou
ld

 b
e 

aw
ar

de
d 

1 
m

ar
k.

 

Se
ns

es
 

St
re

ng
th

 

• 
D

es
ca

rt
es

 n
ev

er
 c

la
im

s 
th

at
 t

he
 s

en
se

s 
al

w
ay

s 
de

ce
iv

e 
us

 (
1 

m
ar

k)
.T

he
 f

ac
t 

th
at

 i
t 

is
 t

he
ir

 o
cc

as
io

na
l 
de

ce
pt

iv
en

es
s 

th
at

 r
en

de
rs

 t
he

m
 u

nr
el

ia
bl

e,
 g

iv
es

 
th

e 
ar

gu
m

en
t 

st
re

ng
th

. 
(1

 m
ar

k)
 

W
ea

kn
es

s 

• 
H

ow
 c

an
 D

es
ca

rt
es

 k
no

w
 t

ha
t 

th
e 

se
ns

es
 a

re
 s

om
et

im
es

 w
ro

ng
? 

(1
 m

ar
k)

 
T
hi

s 
w

ou
ld

 r
eq

ui
re

 h
im

 t
o 

kn
ow

 t
ha

t 
th

ey
 a

re
 s

om
et

im
es

 c
or

re
ct

 (
1 

m
ar

k)
—

eg
, 

yo
u 

ca
n 

m
is

ta
ke

 a
 s

tr
an

ge
r 

fo
r 

a 
fr

ie
nd

 b
ut

 a
s 

yo
u 

ge
t 

cl
os

er
 y

ou
r 

ey
es

 
te

ll
 y

ou
 i
t 

is
 a

 s
tr

an
ge

r.
 (

1 
m

ar
k)
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ge
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D
re

am
s 

St
re

ng
th

 

• 
D

re
am

s 
do

 n
ot

 f
ol

lo
w

 t
he

 l
aw

s 
of

 n
at

ur
e 

(1
 m

ar
k)

 a
nd

 h
av

e 
no

 l
og

ic
al

 s
en

se
 

of
 t

im
e 

so
 t

he
y 

ar
e 

di
ff

er
en

t 
fr

om
 t

he
 w

ak
in

g 
w

or
ld

 (
1 

m
ar

k)
  
bu

t 
w

he
n 

yo
u 

w
ak

e 
up

 s
ud

de
nl

y 
fr

om
 a

 d
re

am
 y

ou
 m

ay
 n

ot
 k

no
w

 t
he

 d
if

fe
re

nc
e 

be
tw

ee
n 

dr
ea

m
in

g 
an

d 
re

al
it

y.
 (

1 
m

ar
k)

 If
 a

 c
an

di
da

te
 g

iv
es

 a
n 

ap
pr

op
ri

at
e 

ex
am

pl
e 

he
re

 t
he

n 
2 

of
 t

he
 p

oi
nt

s 
m

ad
e 

pl
us

 a
n 

ex
am

pl
e 

w
ou

ld
 a

ch
ie

ve
 3

 m
ar

ks
. 

 A
n 

ap
pr

op
ri

at
e 

ex
am

pl
e 

co
ul

d 
be

 w
he

n 
a 

ch
il
d 

w
ak

es
 u

p 
th

ey
 s

ta
rt

 t
o 

cr
y 

be
ca

us
e 

th
ei

r 
dr

ea
m

 h
as

 b
ee

n 
so

 v
iv

id
; 

or
 a

n 
el

de
rl

y 
de

m
en

ti
a 

pa
ti

en
t 

is
 

co
nv

in
ce

d 
th

at
 e

ve
nt

s 
in

 h
is

 d
re

am
 r

ea
ll
y 

di
d 

ha
pp

en
. 

W
ea

kn
es

s 

• 
D

es
ca

rt
es

 s
ay

s 
w

e 
ca

nn
ot

 k
no

w
 w

he
n 

w
e 

ar
e 

dr
ea

m
in

g 
(1

 m
ar

k)
—

ye
t 

to
 

co
ns

id
er

 t
ha

t 
w

e 
m

ig
ht

 b
e 

dr
ea

m
in

g 
m

us
t 

m
ea

n 
w

e 
ar

e 
aw

ar
e 

of
 a

 w
ak

in
g 

st
at

e 
an

d 
a 

dr
ea

m
in

g 
st

at
e 

(1
 m

ar
k)
—

in
 t

he
 s

am
e 

w
ay

 y
ou

 u
nd

er
st

an
d 

th
e 

co
nc

ep
t 

of
 c

ou
nt

er
fe

it
 m

on
ey

 b
ec

au
se

 y
ou

 k
no

w
 a

bo
ut

 r
ea

l 
m

on
ey

. 
(1

 m
ar

k)
 

Ev
il 

ge
ni

us
 

St
re

ng
th

 

• 
T
he

 e
vi

l 
ge

ni
us

 i
s 

an
 e

ff
ec

ti
ve

 d
ev

ic
e 

at
 m

ai
nt

ai
ni

ng
 t

he
 p

re
vi

ou
s 

do
ub

ts
 (

1 
m

ar
k)

 b
ec

au
se

 i
t 

ca
ll
s 

in
to

 q
ue

st
io

n 
ou

r 
w

ho
le

 a
bi

li
ty

 t
o 

re
as

on
. 

(1
 m

ar
k)

  
T
hi

s 
m

ak
es

 i
t 

al
m

os
t 

im
po

ss
ib

le
 t

o 
de

fe
at

. 
(1

 m
ar

k)
 

W
ea

kn
es

s 

• 
T
he

 C
og

it
o 

(I
 t

hi
nk

, 
th

er
ef

or
e 

I a
m

) 
w

ou
ld

 s
ee

m
 t

o 
de

fe
at

 t
he

 E
vi

l 
G

en
iu

s 
ar

gu
m

en
t 

(1
 m

ar
k)

 b
ec

au
se

 y
ou

 h
av

e 
to

 e
xi

st
 i
n 

or
de

r 
to

 b
e 

de
ce

iv
ed

 (
1 

m
ar

k)
—

yo
u 

ca
n’

t 
de

ce
iv

e 
so

m
et

hi
ng

 t
ha

t 
do

es
n’

t 
ex

is
t.

 (
1 

m
ar

k)
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2 
d 

 
Q

ue
st

io
ns

 t
ha

t 
as

k 
th

e 
ca

nd
id

at
e 

to
 

‘d
es

cr
ib

e’
 r

eq
ui

re
 t

he
 c

an
di

da
te

 t
o 

m
ak

e 
a 

po
in

t 
an

d 
th

en
 d

ev
el

op
 t

hi
s 

po
in

t 
by

 g
iv

in
g 

fu
rt

he
r 

in
fo

rm
at

io
n 

ab
ou

t 
th

is
. 

 F
or

 t
hi

s 
qu

es
ti

on
 t

he
 

ca
nd

id
at

e 
sh

ou
ld

 g
iv

e 
tw

o 
of

 t
he

 m
ai

n 
be

li
ef

s 
th

at
 d

es
cr

ib
e 

w
ha

t 
is

 m
ea

nt
 b

y 
em

pi
ri

ci
sm

. 
 

2
Th

e 
fo

ll
ow

in
g 

po
in

t 
is

 w
or

th
 o

nl
y 

1 
m

ar
k 

as
 i
t 

do
es

 n
ot

 g
iv

e 
th

e 
m

ea
ni

ng
 o

f 
em

pi
ri

ci
sm

 b
ut

 s
im

pl
y 

st
at

es
 w

ha
t 

it
 i
s:

 

• 
Em

pi
ri

ci
sm

 i
s 

a 
th

eo
ry

 o
f 

kn
ow

le
dg

e 
 

T
he

 f
ol

lo
w

in
g 

re
sp

on
se

s 
w

ou
ld

 b
e 

aw
ar

de
d 

2 
m

ar
ks

: 

• 
Em

pi
ri

ci
sm

 a
ss

er
ts

 t
ha

t 
kn

ow
le

dg
e 

is
 g

ai
ne

d 
th

ro
ug

h 
ex

pe
ri

en
ce

 (
1)

 t
ha

t 
is

 
ga

in
ed

 t
hr

ou
gh

 t
he

 f
iv

e 
se

ns
es

. 
(1

) 
• 

Em
pi

ri
ci

sm
 d

oe
s 

no
t 

ac
ce

pt
 t

he
 p

os
si

bi
li
ty

 o
f 

in
na

te
 k

no
w

le
dg

e 
(1

) 
bu

t 
pr

om
ot

es
 t

he
 i
de

a 
th

at
 w

e 
ar

e 
bo

rn
 w

it
h 

a 
ta

bu
la

 r
as

a—
bl

an
k 

sl
at

e 
(1

) 
• 

Em
pi

ri
ci

sm
 i
s 

a 
th

eo
ry

 t
ha

t 
ch

al
le

ng
es

 r
at

io
na

li
st

 b
el

ie
fs

 (
1)

 t
ha

t 
kn

ow
le

dg
e 

ca
n 

be
 e

st
ab

li
sh

ed
 b

y 
re

as
on

in
g.

 (
1)

 
• 

O
r 

an
y 

ot
he

r 
ac

ce
pt

ab
le

 a
ns

w
er

 t
ha

t 
cl

ea
rl

y 
sh

ow
s 

th
e 

m
ea

ni
ng

 o
f 

em
pi

ri
ci

sm
.

2 
e 

 
Q

ue
st

io
ns

 t
ha

t 
as

k 
th

e 
ca

nd
id

at
e 

to
 

‘e
xp

la
in

’ 
re

qu
ir

e 
th

e 
ca

nd
id

at
e 

to
 g

iv
e 

re
as

on
s 

or
 s

ho
w

 c
on

ne
ct

io
ns

. 
 F

or
 t

hi
s 

qu
es

ti
on

 t
he

 c
ri

ti
ci

sm
 s

ta
te

d 
m

us
t 

be
 

de
ve

lo
pe

d 
to

 s
ho

w
 h

ow
 i
t 

is
 a

 c
ri

ti
ci

sm
. 

 

6
Fo

r 
6 

m
ar

ks
 t

he
 r

es
po

ns
e 

m
us

t 
co

nt
ai

n 
tw

o 
cr

it
ic

is
m

s.
 If

 o
ne

 c
ri

ti
ci

sm
 i
s 

fu
ll
y 

ex
pl

ai
ne

d 
a 

m
ax

im
um

 o
f 

4 
m

ar
ks

 s
ho

ul
d 

be
 a

w
ar

de
d.

  
A
ny

 o
f 

th
e 

fo
ll
ow

in
g 

cr
it

ic
is

m
s 

m
ay

 f
or

m
 p

ar
t 

of
 a

 r
es

po
ns

e:
 

• 
T
he

 s
en

se
s 

ca
n 

de
ce

iv
e 

us
 (

1)
—

 f
or

 e
xa

m
pl

e,
 o

pt
ic

al
 i
ll
us

io
ns

 d
ec

ei
ve

 t
he

 
se

ns
e 

of
 s

ig
ht

 (
1)

 o
r 

a 
ho

w
li
ng

 w
in

d 
ca

n 
de

ce
iv

e 
th

e 
se

ns
e 

of
 h

ea
ri

ng
. 

(1
) 

 
(A

 c
or

re
ct

 e
xa

m
pl

e 
of

 a
ny

 o
f 

th
e 

ot
he

r 
se

ns
es

 w
ou

ld
 b

e 
ac

ce
pt

ab
le

.)
 

• 
Ex

pe
ri

en
ce

s 
(1

) 
ga

in
ed

 t
hr

ou
gh

 t
he

 s
en

se
s 

ca
n 

be
 m

is
le

ad
in

g 
(1

)—
eg

, 
ou

r 
pe

rc
ep

ti
on

 c
an

 b
e 

al
te

re
d 

by
 a

lc
oh

ol
 o

r 
dr

ug
s.

 (
1)

  
or

 D
em

en
ti

a 
in

 t
he

 e
ld

er
ly

 c
an

 l
ea

d 
to

 h
al

lu
ci

na
ti

on
s.

 (
1)

 
(N

ot
e:

 o
nl

y 
on

e 
ex

am
pl

e 
sh

ou
ld

 b
e 

cr
ed

it
ed

.)
 

• 
T
he

 k
no

w
le

dg
e 

th
e 

se
ns

es
 g

iv
es

 u
s 

is
 v

er
y 

su
bj

ec
ti

ve
 (

1)
—

eg
 r

ed
 m

ay
 l
oo

k 
or

an
ge

 t
o 

so
m

e 
pe

op
le

 o
r 

in
 d

if
fe

re
nt

 l
ig

ht
s.

 (
1)

  
T
hi

s 
th

er
ef

or
e 

re
nd

er
s 

th
em

 u
nr

el
ia

bl
e.

 (
1)

 
• 

M
od

er
n 

sc
ie

nc
e 

ca
st

s 
do

ub
t 

on
 t

he
 t

he
or

y 
th

at
 t

he
 n

ew
bo

rn
 m

in
d 

is
 a

 t
ab

ul
a 

ra
sa

. 
(1

) 
 G

en
et

ic
 r

es
ea

rc
h 

w
ou

ld
 s

ee
m

 t
o 

sh
ow

 t
ha

t 
ne

w
bo

rn
 m

in
ds

 a
lr

ea
dy

 
ha

ve
 s

om
e 

fo
rm

 o
f 

“k
no

w
le

dg
e”

. 
(1

) 

A
n 

ex
am

pl
e 

of
 a

 f
ul

le
r 

an
sw

er
 t

ha
t 

w
ou

ld
 g

ai
n 

4 
m

ar
ks

 c
ou

ld
 b

e:
 

Em
pi

ri
ci

st
s 

be
li
ev

e 
th

at
 a

ll
 k

no
w

le
dg

e 
co

m
es

 f
ro

m
 e

xp
er

ie
nc

e 
(1

) 
an

d 
th

at
 w

e 
ar

e 
bo

rn
 w

it
h 

bl
an

k 
m

in
ds

. 
(1

) 
 M

od
er

n 
sc

ie
nc

e 
ca

st
s 

do
ub

t 
on

 t
he

 t
he

or
y 

th
at

 
th

e 
ne

w
bo

rn
 m

in
d 

is
 b

or
n 

bl
an

k 
w

ai
ti

ng
 f

or
 k

no
w

le
dg

e.
 (

1)
  

G
en

et
ic

 r
es

ea
rc

h 



Pa
ge

 1
0 

w
ou

ld
 s

ee
m

 t
o 

sh
ow

 t
ha

t 
ne

w
bo

rn
 m

in
ds

 a
lr

ea
dy

 h
av

e 
at

 l
ea

st
 t

he
 s

tr
uc

tu
re

s 
fo

r 
kn

ow
le

dg
e.

 (
1)

  
C
an

di
da

te
s 

m
ay

 q
uo

te
 C

ho
m

sk
y 

w
ho

 t
hi

nk
s 

th
at

 n
ew

bo
rn

s 
al

re
ad

y 
ha

ve
 t

he
 s

tr
uc

tu
re

 i
n 

th
ei

r 
br

ai
ns

 f
or

 l
ea

rn
in

g 
la

ng
ua

ge
. 

(1
) 

O
r 

an
y 

ot
he

r 
ac

ce
pt

ab
le

 a
ns

w
er

 w
hi

ch
 c

le
ar

ly
 s

ho
w

s 
th

at
 t

he
 c

an
di

da
te

 i
s 

ab
le

 
to

 e
xp

la
in

 e
m

pi
ri

ci
sm

. 

 
 



Pa
ge

 1
1 

Q
ue

st
io

n 
G

en
er

al
 m

ar
ki

ng
 in

st
ru

ct
io

ns
 f

or
 

th
is

 t
yp

e 
of

 q
ue

st
io

n
M

ax
 

M
ar

k
Sp

ec
if

ic
 m

ar
ki

ng
 in

st
ru

ct
io

ns
 f

or
 t

hi
s 

qu
es

ti
on

3 
a 

 
Q

ue
st

io
ns

 t
ha

t 
as

k 
th

e 
ca

nd
id

at
e 

to
, 

‘s
ta

te
’ 

ar
e 

st
ra

ig
ht

fo
rw

ar
d 

qu
es

ti
on

s 
re

qu
ir

in
g 

ca
nd

id
at

es
 t

o 
re

ca
ll
 k

ey
 

po
in

ts
 o

f 
kn

ow
le

dg
e 

or
 t

o 
gi

ve
 

ex
am

pl
es

. 
 M

ar
ks

 a
va

il
ab

le
 f

or
 t

he
se

 
qu

es
ti

on
s 

re
fl

ec
t 

th
e 

nu
m

be
r 

of
 

po
in

ts
 t

he
 c

an
di

da
te

 n
ee

ds
 t

o 
m

ak
e.

  
Fo

r 
th

is
 q

ue
st

io
n 

th
re

e 
m

ar
ks

 a
re

 
av

ai
la

bl
e 

an
d 

th
e 

ca
nd

id
at

e 
ne

ed
s 

to
 

m
ak

e 
th

re
e 

co
rr

ec
t 

ke
y 

po
in

ts
. 

3
Fo

r 
3 

m
ar

ks
, 

th
re

e 
fe

at
ur

es
 s

ho
ul

d 
be

 s
ta

te
d.

  
A
ny

 t
hr

ee
 f

ro
m

 t
he

 f
ol

lo
w

in
g 

w
ou

ld
 b

e 
ac

ce
pt

ab
le

. 
 C

an
di

da
te

s 
ar

e 
no

t 
be

in
g 

as
ke

d 
fo

r 
a 

de
sc

ri
pt

io
n 

or
 a

n 
ex

pl
an

at
io

n 
bu

t 
si

m
pl

y 
st

at
in

g 
th

re
e 

of
 t

he
 k

ey
 f

ea
tu

re
s.

 

T
he

 G
re

at
es

t 
H

ap
pi

ne
ss

 P
ri

nc
ip

le
 i
s 

th
e 

ov
er

ar
ch

in
g 

pr
in

ci
pl

e 
an

d 
it

s 
th

re
e 

co
m

po
ne

nt
 p

ar
ts

 a
re

 E
qu

it
y,

 H
ed

on
is

m
 a

nd
 C

on
se

qu
en

ce
s.

  
1 

m
ar

k 
aw

ar
de

d 
fo

r 
ea

ch
 m

ai
n 

fe
at

ur
e.

  
N

o 
m

ar
k 

is
 g

iv
en

 f
or

 s
ta

ti
ng

 t
ha

t 
G

H
P 

is
 a

 m
ai

n 
fe

at
ur

e.
 

• 
Eq

ui
ty

 
• 

H
ed

on
is

m
 

• 
C
on

se
qu

en
ce

s 

3 
b 

 
Q

ue
st

io
ns

 t
ha

t 
as

k 
th

e 
ca

nd
id

at
e 

to
 

‘d
es

cr
ib

e’
 r

eq
ui

re
 t

he
 c

an
di

da
te

 t
o 

m
ak

e 
a 

po
in

t 
an

d 
th

en
 d

ev
el

op
 t

hi
s 

po
in

t 
by

 g
iv

in
g 

fu
rt

he
r 

in
fo

rm
at

io
n 

ab
ou

t 
th

is
. 

  

C
an

di
da

te
s 

ar
e 

no
t 

as
ke

d 
to

 g
iv

e 
ex

am
pl

es
 b

ut
 s

om
e 

m
ay

 f
in

d 
it

 e
as

ie
r 

to
 e

xe
m

pl
if

y 
to

 s
ho

w
 t

he
 d

if
fe

re
nc

e.
 

C
an

di
da

te
s 

m
ay

 e
xp

re
ss

 t
he

se
 i
de

as
 

di
ff

er
en

tl
y 

bu
t 

m
ar

ks
 s

ho
ul

d 
be

 
aw

ar
de

d 
pr

ov
id

ed
 t

he
 i
nf

or
m

at
io

n 
gi

ve
n 

is
 c

or
re

ct
. 

4
Fo

r 
fo

ur
 m

ar
ks

 t
he

 r
es

po
ns

e 
m

us
t 

in
cl

ud
e 

in
fo

rm
at

io
n 

ab
ou

t 
bo

th
 A

ct
 a

nd
 R

ul
e 

U
ti

lit
ar

ia
ni

sm
. 

A
ct

 U
ti

li
ta

ri
an

is
m

 f
oc

us
es

 o
n 

in
di

vi
du

al
 a

ct
s 

ta
ki

ng
 a

cc
ou

nt
 o

f 
th

e 
th

re
e 

pa
rt

s 
of

 t
he

 G
re

at
es

t 
H

ap
pi

ne
ss

 P
ri

nc
ip

le
 (

G
H

P)
. 

(1
) 

 T
hi

s 
m

ea
ns

 t
ha

t 
si

m
il
ar

 a
ct

s 
ca

rr
ie

d 
ou

t 
in

 d
if

fe
re

nt
 c

ir
cu

m
st

an
ce

s 
ha

ve
 t

o 
be

 j
ud

ge
d 

ac
co

rd
in

g 
to

 t
he

 
sp

ec
if

ic
 s

it
ua

ti
on

. 
(1

) 
 F

ro
m

 t
hi

s 
it

 c
ou

ld
 b

e 
ju

dg
ed

 t
ha

t 
in

 o
ne

 c
as

e 
th

e 
ac

t 
w

as
 c

or
re

ct
 b

ut
 i
n 

th
e 

ot
he

r 
th

e 
ac

t 
is

 c
on

si
de

re
d 

to
 b

e 
w

ro
ng

. 
(1

) 

R
ul

e 
U

ti
li
ta

ri
an

is
m

 c
on

st
ru

ct
s 

ge
ne

ra
l 
ru

le
s 

to
 a

pp
ly

 w
hi

ch
 a

re
 b

ui
lt

 o
n 

th
e 

th
re

e 
pa

rt
s 

of
 t

he
 G

H
P.

 (
1)

  
R
ul

es
 a

re
 f

or
m

ed
, 

to
 a

pp
ly

 t
o 

si
m

il
ar

 s
it

ua
ti

on
s,

 
ta

ki
ng

 i
nt

o 
ac

co
un

t 
be

ne
fi

t 
fo

r 
so

ci
et

y 
as

 a
 w

ho
le

. 
(1

) 
 T

he
 R

ul
e 

U
ti

li
ta

ri
an

 c
an

 
ad

op
t 

ru
le

s 
w

hi
ch

 a
re

 b
as

ed
 o

n 
th

e 
ce

nt
ra

l 
ut

il
it

ar
ia

n 
pr

in
ci

pl
es

. 
(1

) 

If
 a

 c
an

di
da

te
 i
s 

on
ly

 a
bl

e 
to

 d
es

cr
ib

e 
ei

th
er

 A
ct

 o
r 

R
ul

e 
U

ti
li
ta

ri
an

is
m

 t
he

n 
ei

th
er

 o
f 

th
e 

ab
ov

e 
ex

am
pl

es
 w

ou
ld

 b
e 

fu
ll
 e

no
ug

h 
to

 b
e 

aw
ar

de
d 

3 
m

ar
ks

. 

If
 c

an
di

da
te

s 
ch

oo
se

 t
o 

de
sc

ri
be

 t
he

 d
if

fe
re

nc
e 

by
 g

iv
in

g 
an

 e
xa

m
pl

e 
th

ey
 

co
ul

d 
be

 a
w

ar
de

d 
4 

m
ar

ks
. 

Ex
am

pl
e:

 

If
 w

e 
ta

ke
 t

he
 e

xa
m

pl
e 

of
 l
yi

ng
 (

1)
, 

A
ct

 U
ti

li
ta

ri
an

is
m

 w
ou

ld
 s

ay
 t

ha
t 

a 
br

ot
he

r 
ly

in
g 

to
 h

is
 p

ar
en

ts
 a

bo
ut

 h
ow

 m
uc

h 
hi

s 
yo

un
ge

r 
br

ot
he

r 
dr

an
k 

at
 a

 p
ar

ty
 i
s 

an
 



Pa
ge

 1
2 

ac
ce

pt
ab

le
 a

ct
io

n 
(s

in
ce

 t
ha

t 
w

ou
ld

 b
ri

ng
 a

bo
ut

 h
ap

pi
ne

ss
 f

or
 e

ve
ry

on
e 

co
nc

er
ne

d)
 (

1)
 w

he
re

as
 l
yi

ng
 i
n 

th
os

e 
ci

rc
um

st
an

ce
s 

fo
r 

th
e 

R
ul

e 
U

ti
li
ta

ri
an

 
w

ou
ld

 b
e 

co
ns

id
er

ed
 t

o 
be

 w
ro

ng
 (

1)
 a

s 
th

e 
R
ul

e 
U

ti
li
ta

ri
an

 w
ou

ld
 s

ay
 t

ha
t 

st
ea

lin
g 

is
 a

lw
ay

s 
w

ro
ng

. 
(1

)

3 
c 

 
Q

ue
st

io
ns

 t
ha

t 
as

k 
th

e 
ca

nd
id

at
e 

to
 

ex
pl

ai
n 

a 
po

ss
ib

le
 r

es
po

ns
e 

to
 a

 
sc

en
ar

io
 r

eq
ui

re
 t

he
 c

an
di

da
te

 t
o 

us
e 

th
ei

r 
kn

ow
le

dg
e 

an
d 

un
de

rs
ta

nd
in

g 
of

 
a 

th
eo

ry
 a

nd
 t

o 
ap

pl
y 

th
is

 i
n 

a 
gi

ve
n 

si
tu

at
io

n.
 

C
an

di
da

te
s 

ar
e 

li
ke

ly
 t

o 
ex

pr
es

s 
th

es
e 

id
ea

s 
di

ff
er

en
tl

y 
bu

t 
m

ar
ks

 s
ho

ul
d 

be
 

aw
ar

de
d 

as
 l
on

g 
as

 t
he

y 
ar

e 
ex

pr
es

se
d 

cl
ea

rl
y 

an
d 

ar
e 

co
rr

ec
t.

 
 

3
Th

e 
R
ul

e 
U

ti
li
ta

ri
an

 w
ou

ld
 m

os
t 

li
ke

ly
 h

av
e 

a 
ru

le
 w

hi
ch

 p
ro

hi
bi

ts
 t

hi
s 

(1
) 

as
 

su
ch

 a
 r

ul
e—

fo
ll
ow

in
g 

th
e 

te
rm

s 
of

 t
he

 G
H

P—
 w

ou
ld

 p
ro

m
ot

e 
m

or
e 

ha
pp

in
es

s 
in

 t
he

 w
or

ld
 t

ha
n 

a 
ru

le
 w

hi
ch

 a
ll
ow

ed
 t

hi
s 

ki
nd

 o
f 

ac
ti

on
. 

(1
) 

 If
 e

ve
ry

on
e 

do
w

nl
oa

de
d 

m
us

ic
 i
ll
eg

al
ly

 t
he

n 
th

e 
ar

ti
st

s 
an

d 
th

e 
re

co
rd

 c
om

pa
ni

es
 w

ou
ld

 
su

ff
er

. 
(1

) 
 T

hi
s 

co
ul

d 
le

ad
 t

o 
th

em
 g

oi
ng

 o
ut

 o
f 

bu
si

ne
ss

, 
an

d 
th

en
 e

ve
ry

on
e 

w
ou

ld
 s

uf
fe

r.
 (

1)
  
In

 a
ny

 c
as

e 
if

 d
ow

nl
oa

di
ng

 m
us

ic
 w

as
 a

cc
ep

ta
bl

e 
w

he
re

 
w

ou
ld

 w
e 

dr
aw

 t
he

 l
in

e?
 (

1)
 

A
 c

an
di

da
te

 w
ou

ld
 o

nl
y 

ac
hi

ev
e 

1 
m

ar
k 

if
 t

he
y 

sa
id

 t
ha

t 
R
ul

e 
U

ti
li
ta

ri
an

s 
w

ou
ld

 
w

an
t 

to
 h

av
e 

a 
ru

le
 t

ha
t 

w
ou

ld
 p

ro
hi

bi
t 

th
is

 i
n 

ac
co

rd
an

ce
 w

it
h 

th
e 

G
H

P.
  
Fo

r 
a 

fu
rt

he
r 

m
ar

k 
th

ey
 s

ho
ul

d 
de

ve
lo

p 
th

is
 b

y 
sh

ow
in

g 
ho

w
 t

he
 r

ul
e 

w
ou

ld
 p

ro
m

ot
e 

m
or

e 
ha

pp
in

es
s.

T
he

 i
de

a 
of

 w
he

re
 t

hi
s 

w
ou

ld
 s

to
p 

or
 h

ow
 o

th
er

s 
m

ig
ht

 s
uf

fe
r 

w
ou

ld
 g

ai
n 

a 
fu

rt
he

r 
m

ar
k.

 

A
 c

an
di

da
te

 m
ay

 a
ls

o 
sa

y 
th

at
 t

he
y 

w
ou

ld
 a

rr
iv

e 
at

 t
he

ir
 d

ec
is

io
n 

th
ro

ug
h 

ap
pl

yi
ng

 t
he

 G
H

P 
an

d 
no

t 
be

ca
us

e 
do

w
nl

oa
di

ng
 i
s 

ag
ai

ns
t 

th
e 

la
w

. 
 T

hi
s 

sh
ou

ld
 

be
 a

w
ar

de
d 

w
it

h 
1 

m
ar

k.

 
 



Pa
ge

 1
3 

3 
d 

i 
Q

ue
st

io
ns

 t
ha

t 
as

k 
th

e 
ca

nd
id

at
e 

to
 

‘d
es

cr
ib

e’
 r

eq
ui

re
 t

he
 c

an
di

da
te

 t
o 

m
ak

e 
a 

po
in

t 
an

d 
th

en
 d

ev
el

op
 t

hi
s 

po
in

t 
by

 g
iv

in
g 

fu
rt

he
r 

in
fo

rm
at

io
n 

ab
ou

t 
th

is
. 

Fo
r 

th
is

 q
ue

st
io

n 
a 

de
sc

ri
pt

io
n 

of
 t

he
 

ch
os

en
 t

he
or

y 
sh

ou
ld

 i
nc

lu
de

 4
 

po
in

ts
. 

4
It

 i
s 

lik
el

y 
th

at
 c

an
di

da
te

s 
w

ill
 w

ri
te

 a
bo

ut
 e

it
he

r 
Ka

nt
ia

ni
sm

 o
r 

V
ir

tu
e 

Et
hi

cs
 

bu
t 

ot
he

r 
m

or
al

 t
he

or
ie

s 
ar

e 
ac

ce
pt

ab
le

. 

Fo
r 

4 
m

ar
ks

 c
an

di
da

te
s 

w
ou

ld
 b

e 
ex

pe
ct

ed
 t

o 
de

sc
ri

be
 t

he
ir

 c
ho

se
n 

th
eo

ry
. 

Ka
nt

ia
ni

sm
 

• 
Ka

nt
 c

on
st

ru
ct

ed
 t

he
 C

at
eg

or
ic

al
 Im

pe
ra

ti
ve

 (
1)

 a
s 

a 
fr

am
ew

or
k 

to
 t

es
t 

th
e 

m
or

al
 w

or
th

 o
f 

an
 a

ct
io

n.
 (

1)
 

• 
D

eo
nt

ol
og

ic
al

 t
he

or
y 

w
it

h 
a 

fo
cu

s 
on

 d
ut

y 
an

d 
pu

re
 m

ot
iv

e 
(1

) 
ra

th
er

 t
ha

n 
co

ns
eq

ue
nc

es
. 

(1
) 

• 
H

av
in

g 
a 

G
oo

d 
W

il
l 
is

 t
he

 d
es

ir
e 

to
 d

o 
th

e 
ri

gh
t 

th
in

g 
(1

) 
an

d 
Ka

nt
 s

ai
d 

it
 

w
as

 t
he

 m
os

t 
im

po
rt

an
t 

th
in

g.
 (

1)
 

• 
R
ef

er
en

ce
 t

o 
m

ax
im

s 
(1

) 
an

d 
un

iv
er

sa
li
sa

ti
on

. 
(1

) 

A
 c

an
di

da
te

 w
ou

ld
 b

e 
aw

ar
de

d 
2 

m
ar

ks
 f

or
 t

he
 f

ol
lo

w
in

g 
an

sw
er

: 

“K
an

ti
an

is
m

 i
s 

a 
th

eo
ry

 w
hi

ch
 f

oc
us

es
 o

n 
du

ty
 a

nd
 d

oe
s 

no
t 

co
nc

er
n 

it
se

lf
 w

it
h 

co
ns

eq
ue

nc
es

.”
 

A
 c

an
di

da
te

 w
ou

ld
 b

e 
aw

ar
de

d 
4 

m
ar

ks
 f

or
 a

ny
 o

f 
th

e 
4 

po
in

ts
 m

ad
e 

in
 t

he
 

fo
ll
ow

in
g 

an
sw

er
. 

Ka
nt

ia
ni

sm
 i
s 

a 
th

eo
ry

 w
hi

ch
 f

oc
us

es
 o

n 
du

ty
 (

1)
 r

at
he

r 
th

an
 c

on
se

qu
en

ce
s.

 (
1)

  
Ka

nt
 c

on
st

ru
ct

ed
 t

he
 C

at
eg

or
ic

al
 Im

pe
ra

ti
ve

 (
1)

 a
s 

a 
fr

am
ew

or
k 

to
 t

es
t 

th
e 

m
or

al
 w

or
th

 o
f 

an
 a

ct
io

n.
 (

1)
  
H

e 
sa

id
 w

e 
sh

ou
ld

 m
ak

e 
up

 a
 m

ax
im

 (
1)

 a
nd

 p
ut

 
it

 t
hr

ou
gh

 t
he

 C
at

eg
or

ic
al

 Im
pe

ra
ti

ve
 t

o 
de

ci
de

 i
f 

an
 a

ct
io

n 
is

 m
or

al
. 

(1
) 

Vi
rt

ue
 e

th
ic

s 
• 

V
ir

tu
e 

et
hi

cs
 f

oc
us

es
 o

n 
th

e 
in

di
vi

du
al

 p
er

so
n 

(1
) 

ra
th

er
 t

ha
n 

an
 i
nd

iv
id

ua
l 

co
ur

se
 o

f 
ac

ti
on

. 
(1

) 
• 

A
n 

ac
ti

on
 i
s 

on
ly

 r
ig

ht
 (

1)
 i
f 

it
 i
s 

an
 a

ct
io

n 
th

at
 a

 v
ir

tu
ou

s 
pe

rs
on

 w
ou

ld
 

ca
rr

y 
ou

t 
in

 t
he

 s
am

e 
ci

rc
um

st
an

ce
s.

 (
1)

 
• 

A
n 

ac
ti

on
 i
s 

go
od

 i
f 

it
 b

ui
ld

s 
m

or
al

 c
ha

ra
ct

er
 (

1)
 a

nd
 d

ev
el

op
s 

vi
rt

ue
s 

su
ch

 
as

 j
us

ti
ce

 (
1)

 
• 

A
 v

ir
tu

e 
is

 a
 m

or
al

 a
tt

ri
bu

te
 (

1)
 t

ha
t 

a 
pe

rs
on

 n
ee

ds
 t

o 
li
ve

 w
el

l 
(1

) 
• 

T
ra

di
ti

on
al

 v
ir

tu
es

 i
nc

lu
de

 b
ra

ve
ry

, 
(1

) 
te

m
pe

ra
nc

e,
 (

1)
 p

ru
de

nc
e.

 (
1)

 



Pa
ge

 1
4 

A
 c

an
di

da
te

 w
ou

ld
 b

e 
aw

ar
de

d 
2 

m
ar

ks
 f

or
 t

he
 f

ol
lo

w
in

g 
an

sw
er

:

V
ir

tu
e 

et
hi

cs
 f

oc
us

es
 o

n 
th

e 
pe

rs
on

 c
ar

ry
in

g 
ou

t 
th

e 
ac

ti
on

 (
1)

 r
at

he
r 

th
an

 t
he

 
ac

ti
on

 i
ts

el
f.

 (
1)

 

A
 c

an
di

da
te

 w
ou

ld
 b

e 
aw

ar
de

d 
4 

m
ar

ks
 f

or
 a

ny
 o

f 
th

e 
4 

po
in

ts
 m

ad
e 

in
 t

he
 

fo
ll
ow

in
g 

an
sw

er
: 

V
ir

tu
e 

et
hi

cs
 f

oc
us

es
 o

n 
th

e 
vi

rt
ue

s 
of

 t
he

 p
er

so
n 

ca
rr

yi
ng

 o
ut

 t
he

 a
ct

io
n 

(1
) 

ra
th

er
 t

ha
n 

th
e 

ac
ti

on
 i
ts

el
f.

 (
1)

  
A
n 

ac
ti

on
 i
s 

on
ly

 r
ig

ht
 (

1)
 i
f 

it
 i
s 

an
 a

ct
io

n 
th

at
 a

 v
ir

tu
ou

s 
pe

rs
on

 w
ou

ld
 c

ar
ry

 o
ut

 i
n 

th
e 

sa
m

e 
ci

rc
um

st
an

ce
s 

(1
) 

an
d 

it
 

bu
il
ds

 m
or

al
 c

ha
ra

ct
er

 s
uc

h 
as

 t
he

 v
ir

tu
e 

of
 j

us
ti

ce
. 

(1
)



Pa
ge

 1
5 

3 
d 

ii 
W

hi
le

 t
hi

s 
qu

es
ti

on
 u

se
s 

th
e 

co
m

m
an

d 
w

or
d 

“e
xp

la
in

” 
in

 t
he

ir
 

ex
pl

an
at

io
n,

 c
an

di
da

te
s 

ar
e 

be
in

g 
as

ke
d 

to
 a

pp
ly
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(1
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