Second Semester Five Year B.B.A.LL.B. (Hons.)
Examination, June 2013
MARKETING MANAGEMENT

Duration : 21/2 Hours Max. Marks : 70

Instructions: 1. Answer all5 Questions.
2. Oneessay type and one short note question fromeach
unit have to be attempted.
3. Answers should be written either in English or Kannada
completely.

UNIT -1

Q. No. 1.(a) Explain the needs of marketing in Business sector, Non profit
sector and Government sector. Marks : 9
emzjesm TOOI, ©P2ITEB OO m@ AFFO BOCHTE WIRTES
B LNZNIRY DO
OR/e5se
What orientation do company exhibit in the market place ?
o3 z%@&med m&ﬁ% zg’gﬁzﬁq TOTAOTD TTEFRITT ?

(b) Write the difference between marketing concept and selling
concept. Marks : 5
WIRTES FFOTR TOLRRS 32Y BN TOLRRE BRI
RTYR WILD.
OR/&5wm?

Explain online marketing.
3 T BIFFLONT DTOR.

P.T.O.
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UNIT -1l

Q. No. 2.(a) Explain the consumer buying decision process and its stages. Marks : 9

N9,%80 é,@%f%d Q5OF 0 FHOL WBY TOBNYY_ QOA.
OR/e5e

What is market segmentation ? What are the various bases
for segmentation ?

BRTOFELIOD VP DOWTER P FWIRTIBE,, IPRIOD DG
SEROND IR ?

(b) Write anote on : Marks : 5
—Behavioural segmentation

— Demographic segmentation.
£33 WBC0.

- BIETOD APED

— WJONEOT YW,

OR/e5se

Explain product positioning.
BT ARRODBCIHR), DB

UNIT -1l

Q. No. 3.(a) What is product mix ? Explain length, width, depth and
consistency of product mix. Marks : 9
TRNY ATEd 0TTER 7 TRNG QWJT T, &Y, &Y
T BROWEFFOR), [OR.

OR/egw

What is product life cycle ? Explain stages in product life
cycle.

BN WENT FOWIT, DOWTER ? WAQNT WeNT FoITT
$oémfa’>gt QWOR.

(b) Write a short note on product levels. Marks : 5
WANY da@.éﬁ%f 2063 2,000 OFV wdwséodaa’% 2TOD.

OR/e5e

What is branding ?
BT, TOBRNT Q0TI 9
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Q. No. 4. (a)

(b)

Q. No. 5. (a)

(b)

UNIT-IV

How should a company set price initially for products ?
BOTICI0 a:i BRIR S00IRY. WS Ien AT ORZT ?

OR/egw

Explain channels of distribution and write the importance of
channels of distribution.
QNBTFBOD mm'r{%ﬁdgt 2WOR WIBY VBTTCD WRNENY

TR0, WIHD.

Write a short note on channel intermediaries. Marks : 5
WOR® dx%ﬁ%rmﬁ 2003 #o%g’ wwséojoag 2LTO00.

OR/e&5s
Explain the concept of price discrimination.
33 @déﬁ%ﬁa’% QWORD.
UNIT-V

Explain the importance of promotion mix in the marketing mix. Marks : 9
TR TN, BITFSCDL Q0BT TR
OO,

OR/egss

Explain the steps involved in developing an advertising
program.
230800 @apdg)@voja@q WENRORT %o@ﬁ%ﬁﬁg{ QDROR.

Write a note on |.M.C. Marks : 5
[.M.C. 2oec3 @30_:)&9?50335& 2230200.

OR/egw

Write the advantages of personal selling.
fgjojaéé RIRTINBOD @&M@ﬁ%ﬁﬁi LTOA0.
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