
GEEEI{I"AEffi{* HirSIt S*H{rd}L
FFEtIIfiIFIAffi EHAMft{ATI$I'I t S{}8

3UE-TE[1T : **IbTIT,TERflTALAFFL.I*,ATI{f,3{B nl.&*s : X
TIME :*HilrJR"T a nfigEH* :tO*

. """ . . , , . , . , , ,J 2, : , : , , " ' , , , : , : , { : , ( ,* : , : , ,?,r , , , , , , , r r r ! r . r r . f  r r , . . r r ' r ! r . r r r r r . t r r r , , r rE,rr . ! i r r

fliECTI$S ,{ i4S rfiA.RHSi
{ATTS rvrFT .erl {i{J E STi$$.'3i

* I llistir:gui*h hetrn-een the foll*rting: -

ai Tr*dir:..{ f,1s*cern asrd lttcn-tr*ding fencsn
kl ilire*t t*xt ssrd Indire*t c*,st
c! *tructrrred .r::d U*structur ed lrrtsvie$rs
d! Capit*l }i[erk*t *:rd ]ifcney Sarket
ei Frirrste C*sts ar:.d Sscial *sstc

Wh.tt is pi"r*m.nrrt?

Q= [rG]ai slliat ie the rreed" f*r pH in" a bucine*s *rg*rrie,irti**.?
b| M*rk*ting is arr srt as rvell i:.c ic sriefl.ce * explain
c! Elh*.t is ,3€1er-: Pr*s.*ti+r:.?
d| Brtri*h is the m.ost frendble iechniqne of Srraduct pronati*ra? Giye a res.sflr: fflr

vgllt *tlgHrff-
e! l$errtic]!-t E eiss *f fir:.e**isl. re*ardiag

Q3 Ju*ti$' *ther fsr sr agei::*t by gt ring trrrc re.rgorre f,:c e"a*h:
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*! Aduertirkig 5:rcm*tes rn"astefi-i} hving.
bi lrrtmrral caur*es *f ress*ifs.et ,rr* pr*i*.sabie t* e:rtsnal s*uf**s.
c! $himaitg tl=e cre.ts. p*fic3r ic idesl ic.s iE*scducing a gx*duct isr the F3rfl:{+

sect*r-
d] Blasrd c€trlres ss a sil€rrt sal€ssnnrl.
e] t'l**rng st*ck i* vehred .=.t c*ct Srri*e en s.asket pri*e" whiehgrrs is l*cs.
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trdmiicrr fft.e s..siri ohjectives of marketing.
fiIhat ie e Eec€dpts srrd F..r3.rsot1u -A.csount?
XEftrat i* a iim^scl E:rdorseffelrt? Sthy i* it un.eefe?
Ht:w d.se* ce*:tsa1 E€$h **r:tEcl *.redii tlroug! statnt,rry uquidity Rats*?
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bJ IF"t ia p.acka.gingJ U*ty is it .ffi iu.pr:rtant functias of **fr*iog!
ci }fiention tie m.sin features *f e* Ir,Jsse a:rd Eqpenditur*Accsuat-



g5 [1s]
4 wn*t is th.e ic.partaace of trainiag employeee?
b! Ifilhat,is GAAP? Ififhy da you need GAAF in today's busiaess world?
c! Slhat sre ttre s.eflods fhat * corup*tly can adapt ta cre*te hrand loyalt3rt

Q7 [1s]
a| E:qplain the r,mriaue ty;re* of Bsnk DtpositAccotrats.
h| Last yesr" Itorrerr Ca. Ltd. came up witJr a uniqu"e Haro.e Theatse S]'st€tr wit!

ac'aairrg nerc'feailrres, ecrcellent sorrad quality arrd elegarrt design. Itwas
piced vruy higfr" get w'as a great succ*ss. This yeer. the csfi.pfifiy is feci*g a
lot sf **m.petition. but it ie detffminedta acquire a huge chusk af tl.e m*rket
share. Pies.se adrise on tle strategiee it rreeds to adapt to *chieve its gc*ls.

c| krspite of eritidsms" *dvstisi*g is indispeneable tp sscrufactur€trs.

Qs [151
a| E:rplaiawby it is absolutely ws€fltifll f+r a. brrsin€ss org-*rieatiac to maiatain

good relaticns ts'itJr the media ae w'ell as t!.e g$rrt..
bi Eqpl*irr i-he r.rnrious mettrods of direct selling.
c| Expl"rin the fallowing J|cccnating Frinciples:

i. SuslAspect Frinciple
n. Matr"hing Frinciple

QB CIA3E STUDY I lsj

Modern Age $ohrtions Co. want to recsuit tSO represeutatilr€s to work in its
call catre office loc*ted in Mumbai. Thc caII crntce rv$rks ?4 houcs divided into 3
shifts. The roirnitnun qualificatios. required far the job is a gradu*te degree,
fluelrcy in English cpefifting, seositivity to custseer needs asd willingnes* tc
work hard in asy shift.

a| Suggest suitable cor.lrces af recnrits.mt lrhich tle comparry should €eploy.
b| Recommend thr selectisrr procedure the compeny should adopt.
c) $hould t}re coupany us€ tests for eelecting emplc5r"ees? If yes, recsm.rne$d

suitable tps af tests.


