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Unit 3: Reading and Understanding in Russian 
 
Question 
Number 

Answer Mark 

1(i) D 1 
 
Question 
Number 

Answer Mark 

1(ii) C 1 
 
Question 
Number 

Answer Mark 

1(iii) E 1 
 
Question 
Number 

Answer Mark 

1(iv) A 1 
 
Question 
Number 

Answer Mark 

1(v) B 1 
 
Question 
Number 

Answer Mark 

2(i) E 1 
 
Question 
Number 

Answer Mark 

2(ii) D 1 
 
Question 
Number 

Answer Mark 

2(iii) G 1 
 
Question 
Number 

Answer Mark 

2(iv) B 1 
 
Question 
Number 

Answer Mark 

2(v) F 1 
 
Question 
Number 

Answer Mark 

3(i) D 1 
 
  



 

Question 
Number 

Answer Mark 

3(ii) A 1 
 
Question 
Number 

Answer Mark 

3(iii) B 1 
 
Question 
Number 

Answer Mark 

3(iv) F 1 
 
Question 
Number 

Answer Mark 

3(v) C 1 
 
Question 
Number 

Answer Mark 

4(i) C 1 
 
Question 
Number 

Answer Mark 

4(ii) A 1 
 
Question 
Number 

Answer Mark 

4(iii) B 1 
 
Question 
Number 

Answer Mark 

4(iv) B 1 
 
Question 
Number 

Answer Mark 

4(v) A 1 
 
Question 
Number 

Answer Mark 

5(a) Designers can display/ show their 
work/clothes/collections (1) 
(Critics/people) can comment/evaluate/give 
opinions/criticise/feed back/say/write what they 
think (1) 

2 

 
Question 
Number 

Answer Mark 

5(b) Any two from: 
Journalists, reporters, correspondents, 
newspapermen, newspaperwomen/Shop owners, 
shop proprietors, shopkeepers, people who work in 
shops, people who own shops/Buyers, purchasers, 
customers, shoppers, clients, consumers, people 
buying 

2 

 



 

Question 
Number 

Answer Mark 

5(c) Any two from: 
To look different, individual, unusual.  (1) 
Elegant, stylish (1) 
Modern, contemporary, up-to-date   (1) 
City dweller, live in a city, urban     (1) 

2 

 
 
 
Question 
Number 

Answer Mark 

5(d) Any one from: 
Natural, not man-made, not artificial, organic/High 
quality, good material, well-made/Practical, 
sensible, easy to wear/Comfortable, comfy, 
convenient, nice 

1 

 
Questio
n 
Number 

Answer Mar
k 

5(e) Any one from: 
Optimism/ 
optimistic/positive/happy/jolly/cheerful/merry/gay/uplifting/snaz
zy 
Happiness/fun 
 

1 

 
Question 
Number 

Answer Mark 

5(f) Individualism, unlike others, stand out, unique (1) 
Price, value, money, cost, how much, whether it is 
expensive/cheap/ (1) 

2 

 
Question 
Number 

Answer Mark 

6 A (1) 
D (1) 
E (1) 
G (1) 
I (1) 

5 

 
Question 
Number 

Answer Mark 

7(a) Modern/contemporary/up-to-date/ new/state of 
the art 

1 

 
Question 
Number 

Answer Mark 

7(b) Canteen/dining room, hall/staff 
café/café/cafeteria/eatery/place to 
eat/restaurant.  

1 

 
 



 

Question 
Number 

Answer Mark 

7(c) Degree/diploma/certificate/university 
education/higher education/further education 

1 

 
Question 
Number 

Answer Mark 

7(d) English/ language/ foreign/interpreting/translating 1 
 
Question 
Number 

Answer Mark 

7(e) Team/group/together/unit/collectively 1 
 
Question 
Number 

Answer Mark 

8(i) C 1 
 
Question 
Number 

Answer Mark 

8(ii) A 1 
 
 
 
Question 
Number 

Answer Mark 

8(iii) F 1 
 
Question 
Number 

Answer Mark 

8(iv) D 1 
 
Question 
Number 

Answer Mark 

8(v) G 1 
 
Question 
Number 

Answer Mark 

9(i) A 1 
 
Question 
Number 

Answer Mark 

9(ii) B 1 
 
Question 
Number 

Answer Mark 

9(iii) B 1 
 
Question 
Number 

Answer Mark 

9(iv) C 1 
 
Question 
Number 

Answer Mark 

9(v) A 1 
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