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 2 Do not write 
outside the

 box 

 
Section A 

 
There are 30 marks for this section. 

 
Answer all questions in the spaces provided, using examples from  

the two media industries you have studied. 
 

 
 
Audiences and Media Products 
 
 
1 Suggest one primary and one secondary research method that a media organisation you 

have studied might use in gathering information on its audience. 
 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 
(2 marks) 

 
 
2 Why is research important when creating a media product? Give two examples, one for 

each of the media industries you have studied. 
 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 
 (4 marks) 

 
(Extra space)…………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 
 
 

2 
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Ownership, Control and Finance 
 
 
3 From the media industries you have studied, identify two different types of media 
 ownership, one from each industry? 
 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 
 (2 marks) 

 
 
4 How might the ownership of a media organisation affect its output? Give two examples, 

one from each of the media industries you have studied. 
 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 
 (4 marks)  

 
(Extra space)…………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 
 

 
 
 
 
 
 
 
 
 
 
 

2 

4 
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Working Practices and Job Roles 
 
 
5 Using one media industry you have studied, identify and explain a job role within that 

industry. 
 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 
 (2 marks) 

 
 
6 Why are freelance workers such a feature of the media industries? Give two examples, 

one from each of the media industries you have studied. 
 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 
 (4 marks)  

 
(Extra space)…………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 
 

 
 
 
 
 
 
 
 
 
 
 

2 

4 
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Regulation and Ethical/Legal Constraints 
 
 
7 Identify the regulatory body from one of the media industries you have studied.  You must 

name the industry.  
 

Industry: ………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 
 (2 marks) 

 
 
8 With reference to both of the media industries you have studied, explain why media 

regulation is important. 
 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 
 (4 marks)  

 
(Extra space)…………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 
 

 
 
 
 
 
 
 
 
 
 
 

2 
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Technological Developments 
 
 
9 Choosing one media industry you have studied, identify two technological developments 

which have had an impact on that industry. 
 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 
 (2 marks) 

 
 
10 For each of the developments you have identified in Q9, explain why they have had such 

an impact. 
 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 
 (4 marks)  

 
(Extra space)…………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 
 

 
 
 
 
 
 
 
 
 
 
 

4 

2 
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Turn over for the next question. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

DO NOT WRITE ON THIS PAGE 
ANSWER IN THE SPACES PROVIDED 
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Section B 

 
There are 30 marks for this section. 

 
Answer all questions in the spaces provided. 

 
 
 

Audience consumption 
 



 

Turn over  
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11 What does the survey suggest is the most popular means of communication among 14-21 
year olds? Suggest two reasons why this might be. 

 
…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 
 (5 marks) 

 
 
 
12 One third of all young people in the survey say they have their own weblog or internet site. 

What might this suggest about the way in which young people use media technology? Offer 
two explanations. 

 
…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 
 (5 marks) 

 

5 
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13 Downloading music appears as the third most popular online activity in the survey. Why do 
you feel this activity is so popular and can you identify two ethical and/or legal issues that 
might apply to this activity? 

 
…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 
 (5 marks) 

 
 
 
14 What do you feel these figures say about the use of ‘old’ media by young people? Offer two 

reasons why young people could be moving away from old media? 
 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 
 (5 marks) 

5 

5 
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15 The results of the survey suggest traditional media producers face a challenge in reaching 
young people.  Offer three suggestions for how they could go about attracting 14-21 year 
olds. 
 
To gain full marks in this question you should use good English, organise information 
clearly and use media terminology where appropriate. 
 
…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 

…………………………………………………………………………………………………… 
 (10 marks) 

 
 
 
 
 

END  OF  QUESTIONS 
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There are no questions printed on this page. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

DO NOT WRITE ON THIS PAGE 
ANSWER IN THE SPACES PROVIDED 
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