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1	 (a)	 Define the term “leisure”.

________________________________________________________

________________________________________________________

________________________________________________________

______________________________________________________  [2]

	 (b)	 Study Table 1 that shows a range of leisure activities. Complete  
Table 1 by using a tick (3) to show whether the activity is active or 
passive.

Table 1

Activity Active Passive

Decorating your bedroom

Flower arranging

Playing 5-a-side football

Hill walking in the Sperrins

Watching a movie

Reading a novel

[6]
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	 (c)	 Outline three reasons why people use leisure and tourism facilities. 
Give an example of each facility to support your answer. 

1.______________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

______________________________________________________ [3]

2.______________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

______________________________________________________ [3]

3.______________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

______________________________________________________ [3]
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	 (d)	 Analyse three factors that have influenced recent developments in the 
leisure and tourism industry. 

1.______________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

______________________________________________________ [3]

2.______________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

______________________________________________________ [3]

3.______________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

______________________________________________________ [3]
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2	 (a)	 Identify four purposes of tourism visits. Do not include taking a holiday 
in your answer.

1.______________________________________________________

2. ______________________________________________________

3. ______________________________________________________

4. ____________________________________________________  [4]

	 (b)	 Describe the following types of holiday.
	

Package: _ ______________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

______________________________________________________ [3]
	

Camping/Caravanning: ____________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

______________________________________________________ [3]
	

Short break: _____________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

______________________________________________________ [3]
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	 (c)	 Study Table 2 then answer the questions which follow.

Table 2

Visitors to Northern Ireland

 Year Out of State 
Visits 

Revenue 
(£m) 

Domestic 
Visits 

Revenue 
(£m) 

2009 1 918 000 337.0 1 375 000 192.0 

2008 2 076 000 396.0 1 024 000 144.0 

2007 2 107 000 376.0 1 154 000 159.0 

2006 1 979 000 371.0 1 350 000 139.0 

2005 1 972 000 357.0 1 390 000 146.0 

2004 1 985 000 313.0 749 000 81.0 

2003 1 896 000 284.0 847 000 99.0 

2002 1 615 000 262.0 910 000 121.0 

2001 1 511 000 271.0 892 000 123.0 

2000 1 480 000 251.0 952 000 123.0 

		  (i)	 What year had the most revenue from out of state visits to 
Northern Ireland?

_ _________________________________________________ [1]

		  (ii)	 How many domestic visits were made in 2002?

_ _________________________________________________ [1]

		  (iii)	What year had the least number of domestic visits?

_ _________________________________________________ [1]

© Northern Ireland Tourist Board
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	 (d)	 Study Table 3 which shows the main purpose of visits to Northern 
Ireland from 2004–2009. Answer the following question.

Table 3

Main purpose of visit to Northern Ireland (2004–2009)

2004 2005 2006 2007 2008 2009 

Total Trips (000s) 1 985 1 972 1 979 2 107 2 076 1 918 
Visiting friends and 
relatives (VFR) 

861 964 919 942 943 902 

(43%) (49%) (46%) (45%) (45%) (47%) 
Holiday (holiday/
leisure/recreation) 

375 345 385 493 508 504 

(19%) (18%) (20%) (23%) (25%) (26%) 

Business 590 541 570 548 486 375 

(30%) (27%) (29%) (26%) (23%) (20%) 

Other 158 122 105 123 139 139 

(8%) (6%) (5%) (6%) (7%) (7%) 

		  Using Table 3, compare the number of trips to Northern Ireland for 
business and for holidays. Write down reasons for the trends you have 
identified.

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

______________________________________________________ [6]

© Northern Ireland Tourist Board
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3	 (a)	 Complete Table 4. Write down four components of the leisure and 
tourism industry. Give one example of each component.

Table 4

Component of the leisure and 
tourism industry

Example 

[8]
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	 (b)	 Derry-Londonderry is the UK City of Culture 2013. Describe how a 
leisure and tourism organisation might provide a product, a service 
and a facility for cultural activities.

Product

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

______________________________________________________  [3]

Service

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

______________________________________________________  [3]

Facility

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

______________________________________________________  [3]
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4	 Study the insert provided on Belfast Splash Tours. Answer the questions 
below.

	 (a)	 Write down two ways of contacting Belfast Splash Tours to pre-book  
a tour.

1. ____________________________________________________ [1]

2. ____________________________________________________ [1]

	 (b)	 Write down three educational tours that a group of school children 
might take with Belfast Splash Tours.

1. ____________________________________________________ [1]

2. ____________________________________________________ [1]

3.____________________________________________________ [1]

	 (c)	 Special “Duckling” tours are available. Describe how these tours might 
meet the needs of the following:

Birthday parties

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

______________________________________________________ [3]

Corporate hospitality

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

______________________________________________________ [3]
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	 (d)	 Describe how the tour company makes sure that its passengers are 
safe. Write down two examples in your answer.

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

______________________________________________________  [6]

	 (e)	 Discuss two reasons why an international visitor might want to take a 
Belfast City Tour.

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

______________________________________________________  [6]
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5	 Leisure and Tourism organisations usually operate a three-tier 
organisation. With reference to a leisure centre or a hotel in your 
local area, identify and give examples of the three levels. Show the 
responsibility and accountability at each level in your answer. 

	 ___________________________________________________________

	 ___________________________________________________________

	 ___________________________________________________________

	 ___________________________________________________________

	 ___________________________________________________________

	 ___________________________________________________________

	 ___________________________________________________________

	 ___________________________________________________________

	 ___________________________________________________________

	 ___________________________________________________________

	 ___________________________________________________________

	 ___________________________________________________________

	 ___________________________________________________________

	 ___________________________________________________________

	 ___________________________________________________________

	 ___________________________________________________________

	 ___________________________________________________________

	 ___________________________________________________________

	 ___________________________________________________________

	 ___________________________________________________________

	 ___________________________________________________________

	 ___________________________________________________________

	 ___________________________________________________________

	 ________________________________________________________  [12]



THIS IS THE END OF THE QUESTION PAPER
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