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Question 1

CROATIA

Background
The Republic of Croatia is a European parliamentary state and a part of the European political and social history. It is also
one of the most developed republics of the former Yugoslavia. The Croatian economy has been rapidly recovering after a
lengthy period marked by the disintegration of Yugoslavia and the civil war.  Croatia’s industries are now re-established and
Croatia has an important tourist industry centered on the Dalmatian Coast, which is recovering strongly after being almost
entirely wiped out by the war.  The government has sought to boost post-war reconstruction by introducing a programme of
privatization and other market reforms, which have helped to attract foreign investment and aid. Membership of the IMF,
which Croatia joined in 1993, has been added to that of the European Bank for Reconstruction and Development, and of the
World Trade Organisation.  Low inflation rates during the last few years allowed the government to introduce a new currency
–the Kuna- that has proved to be stable.

Cities and National Parks

Croatia has cities that have witnessed history such as Dubrovnik, which is situated in the south of the Republic.

It is the administrative seat and the focal point of a developed tourist region.  It is also rich in cultural and

historical monuments and is included in UNESCO World Heritage List. The city holds an annual Summer

Festival and has held world tourist congresses. The city of Trogir, Diocletian’s Palace in Split, the Bascilica of

Euphrasius in Porec, the Sibenkik Cathedral and the Plitivice Lakes are all on the World Heritage List protected

by UNESCO. The country also has eight National Parks, which are under strict ecological protection.

Croatia has a continental climate in the north and a Mediterranean climate in the Adriatic region.  The
sea temperature in summer ranges between 25c and 27c degrees.
Croatia is a country with natural beauty, a rich culture and tradition as well as ecologically preserved
regions.  Croatia attracts a large number of tourists to its 450 hotels, which meet international
standards.  It also has 70 tourist colonies, 300 camping grounds and over 40 marinas.

Fig. 1
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Read the case study (Fig. 1) giving information on the Republic of Croatia.  Using your
knowledge of tourism development, together with information from the case study, answer the
following questions.

(a) The civil war in the former Yugoslavia had a significant effect on the tourism industry in
Croatia. However, the government is keen to re-develop its former success. Explain two
main objectives of tourism development for Croatia. [4]

(b) Croatia is a member of several major international organisations. Describe two economic
benefits to Croatia of these memberships. [6]

(c) Discuss the environmental measures that are in place to protect the built and natural
attractions of Croatia. [6]

(d) Analyse the role that national organisations play in the development of tourism to Croatia. [8]
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Fig. 2a
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Fig. 2b

The Singapore Tourist Board offers pocket-sized guides in several languages free to visitors:
‘Insider’s Guide to Singapore’ and ‘101 ways to live it up in Singapore’ are 2 examples.

(a) Give one advantage and one disadvantage of this type of marketing communication method.
[4]

(b) Study Fig. 2a, a questionnaire from the ‘Guide to Singapore’. Explain three actions that the
Singapore Tourist Board will make when collecting this information. [6]

(c) Questionnaires and surveys often give participants a free gift or entry into a prize draw.  Give
a reason for this. [2]

(d) The guide ‘101 ways to live it up in Singapore’ advertises a number of private and public
sector organisations.  Discuss the advantages of this partnership in marketing terms. [6]

(e) Refer to Fig. 2b. The Singapore Tourist Board’s year-long promotion in the UK used two
methods of ‘above the line’ advertising.  Compare the effectiveness of these methods. [8]
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Fig. 3
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Study the articles in Fig. 3 about the island of Antigua in the Caribbean.

(a) The islands of the Caribbean are a desirable tourist destination for international visitors.
Describe two factors that may account for their popularity. [4]

(b) Discuss two ways in which the economy of the island of Antigua has benefited from private
investments. [6]

(c) Describe three measures that have been undertaken in Antigua to sustain successful
tourism development. [6]

(d) St. John’s, the capital of Antigua, can become overcrowded with cruise passengers.Discuss
the short- and long-term economic impact on the host community. [4]

(e) The public, private and voluntary sectors play an important part in destination management.
Discuss how the partnership between these sectors benefits destinations such as the islands
of the Caribbean. [10]

Please turn over for the remainder of the questions.
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Question 4

Fig. 4

Refer to Fig. 4.  Using information from the article and your own knowledge:

(a) Give two reasons why socio-cultural impacts of tourism appear to be more pronounced in
developing countries. [4]

(b) Discuss why local community involvement in tourism development and management can
reduce socio-cultural impacts. [6]

(c) Suggest two ways in which tourism education can benefit local communities. [2]

(d) A spokesman from Tourism Concern, the non-government organisation, suggests that tour
operators and governments ‘must put social issues on their agenda’.  Evaluate the impact of
this statement on developing countries like Tobago. [8]
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