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BUSINESS STUDIES
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General Instructions:
() Answers to questions ¢ 3 Marks should not exce&d-40 words.
(i) Answers to questions{car marks should not exced&®-80 words.
(i) Answers to question irgymarks should not exced®0 words.
(iv) Attempt all pa estion together
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is meant by communication ? 2
N T A B 2
2. Whatis meant by labelling ? 2
AT ST & 7
3. Whatis meant by ‘product mix’ ? 2
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4. What role does general external environment play in the business ? 2

AT 9 drdERer § O et e ' o7

5. Mohan, a manager, does not distribute the work amongst his subordinates, either
according to capability or proportionately. Which principle of management is being
overlooked and why ? 2
qed, Uh HOR, U9 AR FHAmEl § F a1 eEdreER iR T &
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6. Briefly explain the term ‘co-ordination’. O 3
gE AU F WAT § GHemET | ()

7. Distinguish between ‘oral’ and ‘written’ communication. 3
difew o fafew @S § o @ @0

8.  Explain the three types of needs that govern human fotiv . 3
A SAERET B gWifad & dl dF YR Al B ISR |

9. Briefly explain any three factors that affect thé ch s of distribution of a commodity. 3
FEAT & fawOr & AEHl Wogwe el =i & FET H FHART |

10. State with reasons your choice of edig of advertising for a fast food centre. 3
ERE §S &= od AUh ENT HqeH & &R H qadrey |

11. State the three levels of m@na . Explain any three functions of the operative level
of management. 4
R % G &R % FEER X & fhol d9 ®ET B GHHARY |

12. Distinguish between * " and ‘secondary’ markets. 4
‘grerfier’ T Pquri # eraide @R

13. he concept of ‘preferential issue’ and ‘private placement’ of shares. 4

RIS M 0 £ s R K o1 K1 e 7 B O 2 ) Bl
h between ‘Divisional’ and ‘Functional’ structures in an organisation. 4

G 61l G B3| G 11 £ o 3 1 B e kG o Ll

ifferentiate between Time rate’ and ‘Piece rate’ systems of wage paymenpany 4
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16. What is meant by ‘scientific management’ ? Explain any three techniques of scientific
management. )
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17. State the meaning of Globalisation. In what ways have the Indian business
houses/managements responded to this change ? 5
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18. What is meant by ‘controlling’ ? Explain any four points of importance of controllin

fa=or & o ad ® e fEewr & owew @ R AR fasgett @

19. What is the meaning of ‘Financial Planning’ ? Explain any four point tance of
Financial Planning. 5
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20. Explain the meaning of Working Capital. Briefly explain ur @ctors that determine
the working capital of a company. 5
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21. Explain the steps involved in the process ofﬂ 6

OR
Explain the |mportance of plannlng large and small scale enterprises.
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22. Explain the element e gatlon of authority. 6

i vaved in the process of organisation.
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Is the meaning of staffing ? Explain its need for an organization. 6
OR
Explain the steps involved in the process of staffing for an organization.
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24. Explain the methods of sales promotion adopted by an organization.
OR

“Advertising misleads customers and increases the cost of products.” Do you agree with this
statement ? Give reasons in support of your answer.
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25. Explain any three responsibilities of a consumer to safeguard his intergsts.

" O
Explain the following rights of a consumer with reference t
(@ Rightto beinformed @
(b) Rightto consumer education O

(c) Rightto safety
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