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Grade Boundaries

What is a grade boundary?

A grade boundary is where we set the level of achievement required to obtain
a certain grade for the externally assessed unit. We set grade boundaries for
each grade (Distinction, Merit, Pass and Level 1 fallback).

Setting grade boundaries

When we set grade boundaries, we look at the performance of every learner
who took the assessment. When we can see the full picture of performance,
our experts are then able to decide where best to place the grade boundaries
- this means that they decide what the lowest possible mark should be for a
particular grade.

When our experts set the grade boundaries, they make sure that learners
receive grades which reflect their ability. Awarding grade boundaries is
conducted to ensure learners achieve the grade they deserve to achieve,
irrespective of variation in the external assessment.

Variations in external assessments

Each test we set asks different questions and may assess different parts of
the unit content outlined in the specification. It would be unfair to learners if
we set the same grade boundaries for each test, because then it wouldn’t
take into account that a test might be slightly easier or more difficult than
any other.

Grade boundaries for this, and all other papers, can be found on the website
on this link:
http://www.edexcel.com/iwantto/Pages/grade-boundaries.aspx

Unit 8: Media Industry in Context (21647E)

Level 1 Level 2
Pass Pass Merit Distinction

Grade Unclassified

Boundary
Mark 0 17 24 31 38
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General Comments

This is the fifth series of the unit 8 exam and there have been some changes
made to the format of the exam paper to ensure greater accessibility for
learners and to bring it in line with the format used in Unit 1, for example,
through the introduction of multiple choice questions. There have been some
pleasing outcomes as a result of these changes and they will be developed
further for future series.

There has been better coverage of the unit content by learners within their
responses, with more learners attempting all questions and showing a
breadth of knowledge. It does, however, remain imperative that centres
continue to teach the unit content in its entirety as any aspect can be tested
at any time.

It is important that learners understand the structures and funding of media
industries, especially pertaining to the UK and the unique structure of the
BBC. Learners should be able to investigate these companies and structures,
providing them with a greater depth of understanding than just the content
of the specification. All aspects of the specification should be clearly and
effectively contextualised in order for learners to respond effectively, even to
the lower demand questions.

It is beneficial for centres to note the following observations which
relate to each item and should be used as guidance in future series.



Qo1

\ Targeted Specification Area: Learning Aim A2 |

This was a multiple choice question that required learners to demonstrate
their understanding of public funding and was generally well answered by
most learners as this aspect of the specification is familiar to them and has
been well covered in past papers.

1 Identify one source of public funding for broadcasters.

] A Licence fee

1 B Merchandising
] € Sponsorship
X

D Product placement

Q02

\ Targeted Specification Area: Learning Aim A1l \

This was a multiple choice question that required learners to demonstrate
their understanding of the responsibilities of public service broadcasters and
was again, generally well answered by most learners.

2 Identify one responsibility of a public service broadcaster.
1 A Make a profit
1 B Serve the public interest
] € Commercial success
] D

Remove competition



Q03

| Targeted Specification Area: Learning Aim A2 |

Drawbacks of public funding have been asked in previous papers and
feedback provided in past LE reports. Learners struggled with drawbacks,
possibly because it is a negative response that is required, learners were
often able to provide one drawback but struggled to offer two. Learners
should be able to focus on both positive and negative aspects of funding and
coverage of this aspect of the specification was rather weak.

This response gained 1 mark

3 State two drawbacks of public funding of the BBC.

This response gained 2 marks

3 State two drawbacks of public funding of the BBC.
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Q04

| Targeted Specification Area: Learning Aim A1 |

Some learners were confused by what constitutes a responsibility. Many could
offer handling complaints, watershed and regulate TV and Radio but some
learners seemed to think that Ofcom reviewed all content beforehand and
decided if it could be aired or gave age ratings to programmes and films.
Some learners also confused Ofcom with the ASA and discussed the
regulation of adverts rather than TV and Radio programmes.

This response gained 1 mark

4 State two responsibilities of Ofcom.
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This response gained 2 marks

4 State two responsibilities of Ofcom.
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Q05

\ Targeted Specification Area: Learning Aim A4 |

This was the final multiple choice question of the paper which required
learners to demonstrate their understanding of niche products. This aspect of
the specification has been well covered in past papers and a large number of
learners were able to provide a correct response.

5 Identify one characteristic of a niche product.
] A Small and specific target audience
[1 B Large-scale marketing campaigns

1 € Prime time scheduling

1 D

Universal audience appeal



Q06

| Targeted Specification Area: Learning Aim B3 |

As with question 3, this question asked learners to identify drawbacks as
opposed to benefits. This did not prove too challenging to the majority of
learners and many were able to identify the restrictions that working for a
client may place on a media producer. Some learners did get slightly confused
and offered drawbacks of freelance working rather than working for a client.
It is important that they are able to differentiate these as it is the interaction
with the client that they are being asked to comment on here.

This response gained 0 marks

6 Give two drawbacks of working for a client in the creative media industry.
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This response gained 2 marks

6 Give two drawbacks of working for a client in the creative media industry.
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QO07a

| Targeted Specification Area: Learning Aim C1 |

This question provided a good number of correct responses with most
learners able to identify two different employment contracts, some benefit of
doubt was given for some responses, however, the majority were in line with
the requirements of the specification and the mark scheme.

This response gained 0 mark

7 (a) Working voluntarily is one type of employment within the creative
media industry.

Give two other types of employment within the creative media industry.

, Ieetor .

(2)

, (amneroe o Pexatof .

This response gained 2 marks

7 (a) Working voluntarily is one type of employment within the creative
media industry.

Give two other types of employment within the creative media industry.
(2)
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QO07b
| Targeted Specification Area: Learning Aim C1 |

Many learners understood what working on a voluntary basis entailed and
were able to provide at least one viable explanation as to why this would be
done. Many learners were able to provide two reasons but those that were
able to provide two distinct benefits were the ones that performed best in
relation to this question. Some learners were limited to offering one reason

and one explanation.
This response gained 2 marks

(b) Explain two reasons why someone may want to work on a voluntary basis in the

creative media industry.
(4)

e i he P
B RIS AR Y Cromn

s o v
1 A LN W o >
no o 1\ Ordar LD ge Y ) Do\ ) ob

2 é“:* V(_,,“.] > Y £a N ee Lot “i l’)"‘,”’(

~—

This response gained 4 marks

(b) Explain two reasons why someone may want to work on a voluntary basis in the
creative media industry.
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Qo8

| Targeted Specification Area: Learning Aim C3 |

Online portfolios are something that learners are quite familiar with and able
to engage with. Whilst some learners did relate their responses to social
media (e.g. getting likes) most were able to offer valid benefits. This question
allowed learners to engage with online platforms which is something they are
more familiar with and able to understand. Those learners that performed
well were able to move away from their understanding of ‘online’ as being
used in a social media context and a way of gathering ‘followers’ and ‘likes’
to a place in which potential employers would be able to gain access to
materials that showcased your skills and past projects within the creative
media industry.

This response gained 1 mark

8 Give two benefits for a potential employee of using online portfolios to showcase
their work to other people.
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This response gained 2 marks

8 Give two benefits for a potential employee of using online portfolios to showcase
their work to other people,
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Q09

| Targeted Specification Area: Learning Aim C2 |

This question was generally well responded to. Many valid answers relating
to employee loyalty and motivating factors were provided. Whilst this
question related to employment and promotion within the workplace, a
number of learners were able to comprehend that promotion is often a reward
for good performance and reliability and that the company benefits from the
loyalty and skills and knowledge of an experienced member of staff that they
have invested in. Some learners were confused by what was being asked and
offered benefits to the employee.

This response gained 0 marks

9 Permanent employees can often be promoted within a company.

Give one benefit to the company of promoting staff internally.

This response gained 1 mark

9 Permanent employees can often be promoted within a company.

Give one benefit to the company of promoting staff internally.
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Q10

| Targeted Specification Area: Learning Aim B1 |

There were a number of good responses but they did not always relate to
equality within the workplace. Some responses related more to what would
be expected by a regulator, such as the responsibilities of Ofcom. Learners
do have some knowledge of equality legislation but have struggled to apply
it to a work context and differentiate it from production constraints. Learners
often struggled to offer two reasonable explanations.

This response gained 1 mark

Explain two reasons why equality legisiation is important within the creative media
industry.
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This response gained 4 marks

10 The creative media Industry must work within a number of legal constraints.

Explain two reasons why equality legislation is important within the creative media
Industry
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Q11a

| Targeted Specification Area: Learning Aim A3 |

Learners may have struggled with the term characteristic as opposed to
feature which has been used in past papers, as a result many did not offer a
valid response, despite this content being tested in past papers.

This response gained 0 marks

11 There are many different sizes and structures of organisation within the creative
media sector.

(a) State one characteristic of a national media organisation.

(1)
-1
WIMSSoL oL eSS
This response gained 1 mark
11 There are many different sizes and structures of organisation within the creative
media sector.
(a) State one characteristic of a national media organisation.
(1)
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Q11b

| Targeted Specification Area: Learning Aim A3 |

There were a number of valid and lengthy responses to this question and
learners did understand the benefits to the community. However, there was
a large amount of repetition within responses which may have restricted
marks for some learners. The topic of community organisations has been well
responded to in the past and learners had shown a good understanding of
their features and benefits. Learners became a little repetitive in their
responses and didn’t always make as much of their points as they could have
done, lacking explanation or some form of exemplification.

This response gained 3 marks
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This response gained 6 marks

A community group decides to set up a newspaper in the local area,

{b) Discuss the benefits to the community of this type of local newspaper.
(8)
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Q12a

| Targeted Specification Area: Learning Aim A4 |

Learners are very aware of brands and brand identities, often being brand
consumers themselves. Many responses related to consumer identification,
brand loyalty and standing out from competitors. This question differentiated
particularly well as, although learners often understood that a strong brand
identity made a company ‘stand out’ or more recognisable, many made some
less valid observations such as ‘know worldwide’. This is not necessarily the
case as, whilst it is said that Coke Cola T shirts have been found being worn
by indigenous Amazonian tribes the same cannot be said of ITV which is a
well-known UK company with a strong brand name and brand identity.
Learners that were able to understand this offered more reasoned and valid
responses.

This response gained 0 marks

12 Brand identity is important for a media company.

{a) Give two benefits of having a strong brand identity.

(2]
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This response gained 2 marks
12 Brand identity is important for a media company.
(a) Give two benefits of having a strong brand identity.
(2)
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Q12b

| Targeted Specification Area: Learning Aim A4 |

The majority of learners were able to identify two valid UK media
organisations such as BBC and ITV. There were very few incorrect responses
but these offered responses that were not media organisation such as Nike
or Cadburys, or else they provided the names of regulators such as Ofcom.

This response gained 0 marks

(b} Mame two national UK media organisations that have a strong brand identity.

12)
1 EES T v
> EE Renel i
This response gained 2 marks
(b) Name two national UK media organisations that have a strong brand identity.
(2)



Q13

| Targeted Specification Area: Learning Aim A3 |

Past papers and responses given to 8 mark questions on the topic reveal that
learners do understand horizontal integration, however the drawbacks to the
consumer seems to have been demanding for learners. The concepts that the
learners were required to apply to the question were either not within their
sphere of knowledge or too complex for them to clearly interpret, as a result
many were unable to apply their knowledge of this type of structure to the
wider context of consumer affects.

This response gained 0 marks

13 A media publisher produces a range of magazine titles across a number of different
subjects. This is an example of horizontal integration.

Explain two drawbacks to the consumer of horizontal integration.




This response gained 3 marks

13 A media publisher produces a range of magazine titles across a number of different
subjects. This is an example of horizontal integration,

Explain two drawbacks to the consumer of horizontal integration.
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Q14
| Targeted Specification Area: Learning Aim A3 |

Media cooperatives have been covered a number of times in past papers and
the benefits of these have often been well understood. This question was not
too challenging for learners. However, it is important that they understand
that it is the ‘shared’ nature of resources and ideas that is being looked for,
the means of collaborating in order to produce a product.

This response gained 0 marks

14 Two media companies decide to form a cooperative,

Give two benefits to the companies of this type of organisational structure,
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This response gained 2 marks

14 Two media companies decide to form a cooperative,

Give two benefits to the companies of this type of organisational structure.

vThe  tun corpanted . would. be able to  Combne  Hhed™
vdeay ECBQM,I-@ wohich, eowld be collabribive 4ean wote.
2 Shove fhe cosés e betuocern boh Corpmt.éd



Q15a

| Targeted Specification Area: Learning Aim B1

There was only one valid response to this question which was copyright, the
question was intended to test learners’ understanding of the legal term given
to protection of intellectual property and the response is directly from the

specification.

This response gained 0 marks

15 (a) Name the legal term given to the protection of intellectual property.
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This response gained 1 mark

15 (a) Name the legal term given to the protection of intellectual property.
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Q15b

| Targeted Specification Area: Learning Aim B1 |

This 8 mark question was well responded to by the majority of learners and
many were able to offer a suitable explanation of the impacts of illegal file
sharing on media producers. The question was deliberately left open so that
learners could refer to different sectors of the media. This allowed for a
variety of responses from the music, film and gaming sectors. Learners are
generally very knowledgeable regarding illegal file sharing and it's
consequences, possible due to the fact that many will regularly engage with
streaming services and digital downloads. Learners that performed
particularly well were able to offer a well-rounded response that reflected on
the impact to the industry in a wider context and ultimately how this would
affect the consumer.

This response gained 3 marks

(b) A recent survey shows that a large number of internet users download
files lllegally.

Discuss the impact that illegal file sharing has on media producers.
(8]
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This response gained 7 marks

Discuss the impact that legal fle tharing has on meda peoducern.
Ll
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