Centre Candidate

Surname Number Number

Other Names 2

GCE AS/A level
M 1683/01

CBAC
TRAVEL AND TOURISM
UNIT 3: Marketing In Travel and Tourism

P.M. TUESDAY, 20 May 2014

1 hour 30 minutes

For Examiner’s use only
Question Mal\)liiaTI:Im Av'\\lnaal";iked
1 12
2 1"
3. 19
4 17
5. 21
Total 80

ADDITIONAL MATERIALS

In addition to this examination paper you will need a resource booklet.
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Use black ink or black ball-point pen.

Write your name, centre number and candidate number in the spaces at the top of this page.
Answer all questions.

Write your answers in the spaces provided in this booklet.
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The number of marks is given in brackets at the end of each question or part-question.
You are reminded of the necessity for good English and orderly presentation in your answers.
Assessment will take into account the quality of written communication used in your answers.
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1.

Travel and tourism organisations often choose to target their products and services at different
segments of the market.

(@) Give two reasons why a travel and tourism organisation might benefit from using market
segmentation. 2]

(b) Explain each of the following methods used by some travel and tourism organisations to
identify market segments.

(i) Socio-economic grouping [2]
(i)  Stages of the family life cycle [2]
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|
(c) For one travel and tourism organisation you have studied, assess its range of products o
and services in targeting different segments of its market. [6]
Name Of OrganiSAtION ...
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2.

Travel and tourism organisations have a pricing policy for their products and services.

(@) Outline two factors which determine the price set for a travel and tourism product or
service.

Study Figure 1 of the Resource Material which gives extracts from a leaflet, Somerset:
Things to See and Do 2013.

(b) What type of pricing policy is shown by:

(i) extract A: the American Museum in Britain, 1]
(i)  extract B: the Fleet Air Arm Museum? [1]
(c) Why would extract C; Rich’s Cider Farm, offer free admission? [1]
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(d) Explain why the Fleet Air Arm Museum’s pricing policy might attract tourists. [4]

1
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3. Travel and tourism organisations carry out various methods of market research to find out their

customers’ needs and wants.

(@) Explain the term secondary research. 1]

(b) Explain how two different types of secondary research could be used by travel and
tourism organisations.
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Travel and tourism organisations also use a range of primary research techniques.

(c)

Describe and assess how a travel and tourism organisation you have studied could use
the following methods of primary market research.

[8]

Suggestion boxes

Focus groups

Mystery shoppers
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Qualitative research looks in depth at customers’ opinions,
feelings, attitudes and perceptions.
(d) Discuss the advantages and disadvantages to travel and tourism organisations of using
qualitative research data. [6]
19
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10

Most travel and tourism organisations set marketing objectives as part of their marketing process
and often use SMART objectives.

(@) Explain why travel and tourism organisations should set SMART objectives that are:
(i) Specific; 2]
(i) Realistic. [2]

(b) Explain one reason why the setting of marketing objectives is beneficial for travel and
tourism organisations. 2]

(c) Study the three marketing objectives below. Complete the table by identifying which one
might be set by a travel and tourism organisation within each of the given sectors.

A Support the local economy by creating a park and ride facility

B Represent members’ interests during the production of the local tourism development
plan

C Increase profits by 10% 2]

Identifying letter of

Type of organisation marketing objective

A private sector organisation

A voluntary sector organisation
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Travel and tourism organisations regularly review their products and services as part of their

marketing process.

(d) Explain why it is important for travel and tourism organisations to review regularly the
products and services they offer to customers. [4]

There are a number of methods by which the performance of products offered by travel and
tourism organisations can be assessed. One method is according to their stage in the product
life cycle.

(e) (i) Identify three of the stages of the product life cycle. [3]
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Another method used by travel and tourism organisations to assess how current products are
performing is the Boston Matrix shown below.

Market Share
HIGH LOW
Market _
Growth HIGH Stars Problem Children
LOW Cash Cows Dogs

THE BOSTON MATRIX

(ii) If a travel and tourism organisation identifies one of its products as a “Dog” product
what options would be available to the organisation in relation to this product?

[2]
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14

The range of promotional techniques which might be used by travel and tourism organisations
as part of the marketing mix is shown below.

- Direct marketin
Advertlsmg\ d Public relations
: Promotional _
Sales promotion Techniques Personal selling
Exhibitions Sponsorship Display
(a) Explain the following terms:
(i) Direct marketing, [2]
(i)  Public relations. [2]

Study Figure 2 of the Resource Material, which is a marketing communication leaflet distributed
by Marwell Zoo.

(b) Identify three other forms of marketing communication that are shown within Figure 2.

[3]
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[
(c) With reference to the product and place elements of the marketing mix, assess the o

effectiveness of Figure 2 in marketing Marwell Zoo. [8]
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[
(d) For one travel and tourism organisation you have studied, describe and evaluate the o

effectiveness of the promotional techniques used in its marketing. [6]
Name Of OrganiSAtION ...
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RESOURCE MATERIAL FOR USE WITH QUESTIONS 2(b), 2(c), 2(d), 5(b) AND 5(c).
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Figure 1 for use with question 2(b), (c) and (d).
Extract A

P AMERICAN @aiP
AMERICAN y MUSEUM

MUSEUM i IN BRITAIN
IN BRITAIN o

aANGeTIReM

u : Qf‘, " v 7 . 4 \&,
= GUNSLINGIRS | | 2 for 1 chtry

valid until 3 Noveimber 2013
America’s outlaw heroes from the David Gainsborough-Ruberis®ooilgetion S OV

not to be used inconjunction

93N larch = 23 November with any other offer

WWW.AmeEricanmuscuim.org WWW.americanmuseum.org

Extract B

%m;m The thrill is being there FLEETAIR ARM
MUSEUM

See the Aircraft Carrier Experience and Concorde

L e £2.50OFF

A

CIDER FAR 'Aq )

W AN T R iy wk
Opening Times: Monday to Saturday 9am-6pm, Sunday 10am - 5pm

FREE ADMISSION & FREE CIDER SAMPLING!

@ Cider Press Restaurant - where we serve local produce, freshly cooked daily

@ Cider Farm Shop selling Traditional Farmhouse Ciders, Freshly pressed Apple
Juice, Country Fruit Wines, selection of local cheddar and
speciality cheeses, honey, gifts and much more!

@ Children’s Play area

@ Toilets (inc Disabled)

@ Ample Free Parking

@ Vintage Farm Machinery Gallery

www.richscider.co.uk

jan@richscider.co.uk

01278 783651
A TRUE TASTE OF SOMERSET!

Mill Farm, Watchfield,
Highbridge, Somerset TA9 4RD
Only 2 miles from Junction 22 M5
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ion 5(b) and (c).

th quest
Adapted extract from Marwell Zoo Explore leaflet 2013

Figure 2 for use w
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