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Answer all questions in the spaces provided.

1 Study Figure 1, which shows a touring caravan and car.

Figure 1
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(b) Suggest how people taking holidays in touring caravans would make use of the products
and services provided by three sectors of the travel and tourism industry.
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(3 marks)

(c) Identify possible disadvantages for owners of touring caravans in the UK who take
their caravans on motoring holidays in Europe.

(4 marks)

Question 1 continues on the next page
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(d) Like many tourism products, motoring holidays could be said to be intangible and
non—standardised.

Explain what is meant by the terms:
(1) intangible

(2 marks)
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2 Study Figure 2, which gives information about the volume and spending of tourists in South-

West England in 2003.
Figure 2
KEY FACTS ABOUT TOURISM IN SOUTH-WEST ENGLAND 2003
Domestic tourists Inbound tourists

REGION Nights Spending Nights Spending

(millions) | (£ millions) | (millions) | (£ millions)
Cornwall 25.8 1158 1.6 58
Devon 27.3 1228 3.0 116
Dorset 15.3 651 3.4 144
Gloucestershire 5.2 296 1.5 74
Somerset 7.5 293 2.8 112
Wiltshire 3.8 201 1.9 59
Other areas 6.9 411 1.9 100
ALL SOUTH-WEST 91.8 4238 16.1 663
Day visits Trips (millions)
All South West 79

Note: The day visits survey measures trips by British residents of three hours or more, which are not taken

on a regular basis. This survey was conducted in 2002/3.
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(a) Using Figure 2, compare the patterns of nights and spending made by domestic tourists
with those made by inbound tourists.

(4 marks)

(b) Apart from the information provided in Figure 2, identify three other types of data
usually collected by tourist boards about tourists.

(3 marks)

Question 2 continues on the next page
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(¢) Figure 2 indicates that 79 million day visits were made to the South West of England
in 2003.

Explain how the effect of day visitors to an area differs from that of staying visitors.

(8 marks)
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(d) Tourism data are used for a wide variety of purposes by organisations working in
different sectors of the travel and tourism industry.

Explain how tourism data could be used by accommodation providers in the South
West of England.

(4 marks)

(e) The South West is one of the most popular destinations in England for inbound and
domestic tourists.

Outline the measures which could be taken by a tourist board wishing to increase the
number of visits made to its region by inbound tourists.

(4 marks)

Turn over »
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3 Study Figure 3, which is an extract from a travel trade newspaper article about the growth of
tourism in North Cyprus.

Figure 3

Country warned
on mass tourism

NORTH Cyprus operator Anatolian Sky Holidays has warned
the destination to avoid the “disaster” of rushing into mass
tourism and to concentrate on high yield eco-tourism and
specialist holidays instead.

At a meeting with the minister for tourism, the managing
director said that covering North Cyprus’ unspoilt landscape
with concrete was not the way forward.

Last year, UK visitor numbers increased by 40% to 100,000
making it the top incoming market of international visitors.
This year, an additional 5,000 hotel rooms will be built,
doubling current capacity.

The managing director said that mass-market developments
were short term and would kill the area’s image. “We’ve a
large number of repeat customers who go to North Cyprus
twice a year — the last thing they want is to travel with the sort
of holidaymakers who go to Ayia Napa in the south.”

(a) What is meant by the term mass tourism?
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(b) Suggest three short-term benefits that might result from a significant increase in tourism
to North Cyprus.

(3 marks)

(c) Explain why concentrating on ‘high yield eco-tourism’ might be beneficial to North
Cyprus in the longer term.

(6 marks)

Question 3 continues on the next page
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(d) With reference to one overseas destination that you have studied, analyse the factors
which led to its development.

(8 marks)
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4 With reference to specific examples, evaluate how the travel and tourism industry has
responded to an increased awareness of health, safety and security issues.

(10 marks)
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5 Study Figure 4, which is an advertisement for Irish Ferries.

Figure 4

a N

“We’' re clear for rip-off”

Airport taxes. Excess baggage. Parking charges. For
real low cost travel, take your car with Irish Ferries.

Irishferries & com

‘E:ZZ,HKE:D The Low Fares Ferry Company!

See irishferries.com for terms & conditions. Call 01234 56 78 90 or see your agent.
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(a) Discuss and explain the factors which need to be considered when deciding whether to
travel by ferry or by plane between Britain and Ireland.

(8 marks)

Question 5 continues on the next page
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(b) With reference to one named UK-based transport principal, explain its role in providing
travel options to tourists.

Name of transport PrinCIPAL .......cceecverieriirieieeieeeetee e be e sbeenees

(8 marks)
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6 The travel and tourism industry includes a high number of small and medium-sized
enterprises whose roles are interrelated.

(a) Name two types of small enterprise, each from a different sector of the travel and
tourism industry.

(2 marks)

(b) With reference to one UK tourism destination that you have studied, analyse how the
roles of small and medium-sized travel and tourism enterprises are interrelated.
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(8 marks)

END OF QUESTIONS
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