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Question 1

Refer to Fig. 1 (Insert), information from the Guam Brand Resource Guide, produced by the Guam
Visitors Bureau.

(a) Explain two ways in which Guam has created its brand identity.
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(b) Assess the reasons why an island such as Guam must brand itself as a destination.
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(c) Evaluate the range of market analysis tools and techniques that tourism stakeholders in
Guam may use to assess the destination’s brand positioning.
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Question 2
Refer to Fig. 2 (Insert), information about Beijing, a tourist destination in China.

(a) State Beijing’s likely position on the Butler ‘Destination Lifecycle’ model and give reasons for
your decision.
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(b) Assess the ways in which a review of the marketing mix of tourism organisations in Beijing
might be used to increase its appeal as a destination.

© UCLES 2015 9395/03/SP/17 [Turn over



8

(c) Evaluate the challenges that destinations such as Beijing may face in implementing their
destination brand.
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