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clearly and in capital letters.

Use black ink. HB pencil may be used for graphs and diagrams only.

The information required to answer questions 1—6 is contained within the Resource Booklet.

Answer all the questions.

Read each question carefully. Make sure you know what you have to do before starting your

answer.

e Write your answer to each question in the space provided. Additional paper may be used if
necessary but you must clearly show your candidate number, centre number and question
number(s).

. Do not write in the bar codes.
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e The number of marks is given in brackets [ ] at the end of each question or part question.

e The total number of marks for this paper is 60.

*  The Quality of Written Communication will be assessed in questions marked with an
asterisk (*).

e This document consists of 16 pages. Any blank pages are indicated.
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Answer all questions.

1 Using Table 1, calculate Bashir Cars Ltd’s (BCL) percentage market share of used car sales in the
Granthorpe area for 2014.
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2 With reference to Table 2 and any other information, analyse one disadvantage of the sampling
method used to conduct market research.
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3 Using Table 2, evaluate the usefulness to BCL of the factors influencing customers when planning
its marketing strategy. [13]
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Using Fig. 1 and any other information, evaluate BCLs current promotion strategy. [13]
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Analyse one advantage and one disadvantage to BCL of its current pricing strategy.
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6* Considering marketing and other issues, should BCL become a Ford franchise dealership?
Justify your view. [18]
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